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Authority. 


Before  you  write  the  story,  write  the  experts. 


When  you  need  an  authority  on  any  subject,  ProfNer"  from  PR  Newswire  is  your  most  reliable  route 
to  those  in  the  know.  Linking  10,000  news  and  information  officers  in  North  America  and  Europe, 
ProfNet  connects  you  quickly  and  efficiently  to  an  unparalleled  network  of  academic  experts 
and  industry  and  government  sources. 

You  may  query  our  members  directly  via  broadcast  e-mail,  search  our  database  of  8,000  expert 
profiles,  or  browse  Leads  and  Round-ups,  our  e-mail  tipsheet.  They're  all  easy  to  use  on  our 

newly  designed  site. 

Let  us  show  you  why  thousands  of  reporters  consider  ProfNet  to  be  their  premier  resource  when  working 
on  deadline.  Call  1-800-PROFNET  today  or  visit  www.prnewswire.com/media. 
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NO  GOOD  OEED  GOES  UNPUNISHED 

Allan  Wolper  was  right  to  take 
journalists  to  task  for  contributing 
to  political  campaigns  [“The 
credibility  gap,”  Aug.  12,  p.  26].  But  he 
was  wrong  to  omit  some  pertinent  facts 
about  The  Boston  Globe. 

How  did  Wolper  know  of  these 
contributions  in  the  first  place?  Because  the 
Globe  reported  them,  including  one  by  its 
own  freelance  columnist.  Wolper  never 
makes  absolutely  clear  that  the  Globe 

itself  revealed  these  - - « 

contributions  by  publish-  LET 

ing  a  story  on  the  subject.  _ 

welcome 

We  ran  this  story  promi-  , 

*1  4.U  4.  themvme-mt 

nently  on  the  premise  that  ,  , 

..  .  ,  j  .  editorandmib 

it  involved  a  senous  issue  •  -i 

of  journalistic  ethics,  one  facsimi  to( 

that  raised  questions  even  „ 
attheG/ote  MlorStPubl 

Wolper  leaves  the  ‘ 

impression  that  Mary  10(^3.  e 

T  TJ711  •  4.U  title,  oreamzG 

Jane  Wilkinson,  the  .  ,  . 

/^7  *  »  •  j'a  tiixyrty  lx)cctt%OTtj 

s  managing  editor  J  ^ 

for  administration,  is  oMre^.  Lette 

ui-  •  1.  4.U  4.U-  1  for  ail  the  usu 

oblivious  to  the  ethical 

implications  of  once 

having  allowed  a  freelance  health  columnist 
to  contribute  to  the  re-election  campaign  of 
U.S.  Sen.  John  F.  Kerry.  Wolper  fails  to 
note,  however,  that  Wilkinson  and  other 
senior  Globe  editors  admitted,  in  our  own 
story,  they  had  made  an  error  in  judgment. 

Wolper  implies  that  there  is  something 
still  ethically  awry  at  the  Globe.  In  fact, 
we  have  been  completely  honorable:  We 
wrote  a  story  disclosing  an  ethical  lapse 
in  our  own  newsroom.  Our  editors 
openly  acknowledged  a  previous  error  in 
judgment.  Finally,  we  have  taken  concrete 


steps  to  make  sure  proper  rules  of  behavior 
I  are  known  and  followed. 

MARTIN  BARON 

EDITOR 
The  Boston  Globe 

HMM.  COULD  IT  OE- SATAN? 

WHAT  IN  THE  WORLD  WOULD 

possess  Allan  Wolper  to  cause 
him  to  connect  civic  (or  public) 
i  journalism  to  the  ethical  trespasses  of 
some  Massachusetts  journalists?  [“The 

-  credibility  gap.”] 

LETTERS  It  is  a  strange  system 

„  ,  ,  „  ,  of  ethics  that  allows  a 

welcomes  l^.  Send  ^ 

th^  viae-mml  to  letters®  eonnection  and  not  even 

editorandpublieh^.com,  vm 

facsimile  to  (646)  654-5370,  ■  u  ij  * 

„  m  any  case,  he  could  not 

orviasnail-mailto  Letters,  j  ,  u  • 

„  do  because  nowhere  m 

M,lor  &  Publisher,  T70  p„blic-joumalism 

Broadway,  New  York,  NY  .i,  • 

,  pnmaiy  sources  will  he 

J0003.  Please  inelv^^me,  ^ 

title,  organizational affilta-  ui-  v,  j 

’  ®  resembling  such  an  idea. 

tum,locatnm,ande-nmil  of  course,  since  his  col- 

aMr^.  Letters  may  be  edited  published,  some 

forallthevsualreasons.  researcher  may  use 

it  as  “evidence”  of  yet 

another  sin  of  public  journalism.  Too  bad. 

DAVIS  “BUZZ”  MERRITT 

AUTHOR 

Public  Journalism  and  Public  Life 

Clarification 
I  In  “Papers’  Web  sites  in  for  a  tangle?” 
j  (Aug.  12,  p.  6),  E&P  quoted  a  source  who 
\  rf  erred  to  Global  Network  Inc.  as  a 
\  “pink-sheet  stock.”  The  company 
!  (GNNU.OB)  actually  is  traded  on  the  OTC 
\  Bulletin  Board,  and  a  Nasdaq  spokesman 
I  said  it  technically  is  not  a  pink-sheet  stock. 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


AUG.  16,  1952: 

You  might  say  Clarence  Miller  was 
a  loyal  employee.  The  retired  ad 
salesman  for  The  Courier-Journal 
and  The  LouiS¥ille  (Ky.)  Times  died 
Aug.  4,  bringing  to  light  a  strange 


contract  he  had  with  a  funeral 
director.  It  directed  that  Miller  be 
buried  with  a  copy  of  The  Courier- 
Journal  in  his  hands.  It  was  done. 

The  firing  of  two  Los  Angeles  Daily 


News  workers  solely  because  they 
had  been  named  as  members  of 
the  Communist  Party  by  witnesses 
before  a  congressional  committee 
was  upheld  by  a  divided  Guild- 
management  arbitration  panel. 
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New-merchandise 
auctions  that 
combine  online 
bidding  with  print 
promotion  and 
advertising  are 
showing  gavel-to- 
gavel  promise  for 
generating  newspaper 
revenue. 

CityXpress  Corp.  of 
Vancouver,  British 
Columbia,  has  signed 
agreements  to  bring 
its  auction  package  to 
The  Orange  County 
Register  in  Santa 
Ana,  Calif.,  the 
Las  Vegas  Review- 
Journal,  and  a 
number  of  smaller 
papers  after  success¬ 
ful  runs  at  The  Topeka 
(Kan.)  Capital-Journal 
last  spring  and  the 
Grand  Forks  (N.D.) 
Herald  this  month, 
said  Phil  Dubois, 

CEO  and  president  of 
CityXpress. 

Another  Canadian 
company  —  Auction 
Media  Inc.  of  Peters- 
borough,  Ontario  (it 
has  an  office  in  office 
in  Reston,  Va.)  —  is 
launching  auctions  at 
The  Idaho  Statesman 
in  Boise,  The  Holland 
(Mich.)  Sentinel,  and 


that  easy,”  said  Diana  Marrero,  one  of  the  reporters 
carrying  out  the  investigation  that  began  in  mid- 
June  and  ended  with  a  story  detailing  where  the 
“missing”  children  could  be  found.  “Sometimes,  the 
best  source  is  the  simplest  one.” 

Brant  Houston,  executive  director  of  Investigative 
Reporters  and  Editors  and  an  associate  professor  at 
the  University  of  Missouri  School  of  Journalism, 
said  of  the  Sun-Sentinel  stoiy:  “It’s  a  great  example 
of  solid,  shoe-leather  reporting.  It  shows  again  that 
just  a  little  digging  can  accomplish  a  lot.” 

The  Rilya  Wilson  case  led  Marrero  and  reporters 
Sally  Kestin  and  Megan  O’Matz  to  search  for  some 
of  the  state’s  missing  children  after  government  offi¬ 
cials  claimed  they  had  done  all  they  could  to  find 
1  more  than  500  DCF  youngsters  deemed 
r'  lost.  “It  was  clear  they  weren’t  looking 

lel  wi  very  hard  for  a  lot  of  these  kids,”  said 
I  Kestin,  the  lead  reporter  on  the  stor>'. 
...a*,  “These  cases  were  not  a  high  priority.” 

The  reporters  focused  on  24  of  532 
missing  welfare  children,  limiting  their 
search  to  those  who  were  14  years  old 
or  younger  and  who  were  from  the 
,  Sun-Sentinel  circulation  area: 
j  Broward,  Palm  Beach,  and  Miami- 
I  Dade  counties.  In  each  case,  the 
jj  j  reporters  took  data  —  such  as  the 
^  I  parents’  names,  dates  of  birth,  and 
I  last  known  addresses  —  and  fed  it 
j  into  AutoTrack,  a  professional 
I  database-search  service. 

AutoTrack,  owned  by  ChoicePoint 
Asset  Co.  of  Alpharetta,  Ga.,  cross¬ 
checked  the  data  nationwide  with 
hundreds  of  public  records,  from 
I  court  files  to  deed  transfers,  and 


They  once  were  lost  but  now  are 
found,  thanks  to  some  not-so-fancy 
footwork  by  the  ‘Sun-Sentinel’ 


BY  JOE  STRUPP 

WHEN  THE  South  Florida  Sun-Sentinel 
in  Fort  Lauderdale  found  nine  children 
who’d  been  considered  lost  in  the  state’s 
child-welfare  system,  it  didn’t  use  confidential 
sources,  sealed  court  files,  or  undercover  disguises. 
In  a  way,  all  it  used  was  common  sense. 

Many  credit  —  or  blame  —  the  Sun-Sentiners 
coverage  with  forcing  the  resignation  of  Depart¬ 
ment  of  Children  &  Families 
(DCF)  Secretary  Kathleen  g 
A.  Kearney  two  days  after  I 
the  paper’s  Aug.  11  story.  I 
Kearney  had  been  under  j 
scrutiny  for  months  follow-  ;  I 
ing  the  revelation  that  Rilya  1 ) 

Wilson,  a  girl  in  DCF  care 
who  would  be  5  now,  had  ^ 
been  missing  for  more  than 
a  year  without  state  officials  i 
knowing  about  it. 

Using  data  in  police  re¬ 
ports  and  in  records  of  the 
DCF  and  the  Florida  Depart¬ 
ment  of  Law  Enforcement, 
three  Sun-Sentinel  reporters 
tracked  down  the  nine  young¬ 
sters  in  a  matter  of  weeks  — 
with  two  being  found  in  just  a 
few  hours. 

“I  didn’t  think  it  would  be 
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thief  deals 
with  crisis 
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V 


provided  the  reporters  with  lists  of  people  match¬ 
ing  the  data,  as  well  as  relatives  and  neighbors. 

Kestin  cited  the  example  of  David  Soler.  When 
her  research  turned  up  his  last  known  address  in  a 
nearby  neighborhood,  she  visited  the  home,  but 
found  no  one  there.  After  leaving  her  business  card 
at  the  house,  she  received  telephone  calls  Irom  the 
child’s  grandfather  and  from  the  child’s  mother,  who 
had  been  living  at  the  house  with  the  boy. 

“I  found  one  kid  after  speaking  with  some  friends 
and  family  who  said  he  was  in  the  Dominican  Repub¬ 
lic,”  Marrero  said.  So,  she  added,  “I  called  directory 


Bill  Biggart,  who  was  killed  Sept.  11,  took  this  photo. 


reproduced  on  the  cover  of  Running  Toward  Danger. 


Why  they  risked 
all  to  tell  all 


There’s  been  no  shortage  of  reports 
on  how  the  media  performed  Sept.  11, 
but  with  its  new  book,  Running  Toward 
Danger,  the  Newseum  presents  the  most  inti¬ 
mate  look  yet  at  the  experiences  —  and  thoughts 
—  of  many  of  the  journalists  who  covered  the 
day’s  events,  often  at  the  risk  of  their  lives. 

Revealing  the  emotions  and  decisions  of  those 
on  the  story,  from  freelance  photographers  to  top 
editors,  the  hardcover  book  is  a  chronologieal 
compilation  of  oral  histories  and  photos.  It  was 
published  by  Rowman  &  Littlefield  last  week. 

The  candid  recollections  expose  a  gamut  of 
feelings,  such  as  those  of  failure  —  “I  thought  I 
should  be  talking  to  people  who  were  escaping 
and  getting  their  names,  but  I  couldn’t  do  it,”  said 
Robert  J.  Hughes,  a  reporter  for  The  Wall  Street 
Journal  —  and  perseverance  —  “My  own  leg  was 
bloody,  and  they  tried  to  take  me  to  the  hospital, 
but  I  said,  ‘No,  I  can  work,’”  recalled  Bolivar 
Arellano,  a  New  York  Post  photographer.  For  the 
book,  Cathy  Trost,  a  former  reporter,  and  Alicia 
C.  Shepard,  a  media  critic,  interviewed  more 
than  100  of  those  who  covered  the  worst  terrorist 
attacks  on  American  soil.  —  Lauren  Wiener 


assistance  down  there  and  then  called  their  home.” 

Florida  Gov.  Jeb  Bush  weighed  in  after  the  Sun- 
Sentinel  stor>’  appeared,  commenting  that  its  find¬ 
ings  “suggest  that  we  need  a  new  approach.” 

Sun-Sentinel  editors  used  the  story  to  harshly  crit¬ 
icize  state  officials.  In  an  editorial  that  ran  Aug.  13, 
the  paper  said  the  state  DCF  “stands  exposed”  and 
called  its  efforts  to  find  lost  children  “a  sham.” 

Editor  Earl  Maucker  told  the  coverage  also 
sparked  a  dispute  with  state  officials,  who  immedi¬ 
ately  demanded  access  to  the  reporters’  data  and  doc¬ 
uments.  The  paper,  he  said,  declined  to  provide  it.  11 
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It’s  about  taste 


Around  Sept.  11, 
ads  a  tough  sell 


BY  LUCIA  MOSES 

As  Sept.  11  nears, 
newspaper 
publishers  face 
the  same  dilemma 
bedeviling  other 
advertising-supported 
media:  whether  to  run 
ads  amid 


their  exten¬ 
sive  cover¬ 
age  of  the 
anniversary 
of  the 
terrorist 
attacks. 

By  accept¬ 
ing  even 
patriotic 
ads,  media 
outlets  run 
the  risk  of 
offending 
the  public 


BIOSES  tribute,”  said  Mort 

.  11  NEARS,  Goldstrom,  vice 

aper  president  of  advertising 

lers  face  for  the  Newspaper 

ima  Association  of  America, 

er  “Everybody’s  really  clear 

pported  there’s  a  huge  interest  by 

:r  to  run  readers  in  all  things 

"  September 

11,  but  they 
:  don’t  want 
;  tomerchan- 
j  diseit.” 

'  In  a 
i  typical  ap- 
!  proach,  the 
I  Savannah 
j  (Gal)  Mom- 
j  ingNews 
I  opted  to 
I  sell  low-key 

NAA  has  this  ad  available 

for  download  on  its  Web  upcoming 


site  (http://www.naa.org).  Sept.  11 


at  a  very  sensitive  time. 
To  avoid  that  risk, 
many  advertisers  are 
going  to  be  sitting  on 
the  sidelines  that  day. 

“You  have  to  walk  that 
fine  line  between  being 
promotional  and  doing 
a  tribute  —  and  I  think 
most  papers  are  erring 
on  the  side  of  doing  a 


section  after  consulting 
some  of  its  advertising 
customers.  The  Morris 
Communications  Corp. 
newspaper  is  anxious 
to  avoid  the  kind  of 
criticism  it  received 
from  some  readers  last 
year  for  running  ads  in 
its  Sept.  11  extra  edition, 
while  still  being  aware 


The  Toronto  Sun  this 
fall,  according  to 
Mark  G.  Stone,  CEO 
of  Auction  Media. 
“These  are  not 
eBay-style  auctHMis,” 
Stone  said. 

“The  sellers  are  not 
individuals  —  they 
are  local  merchants,” 
said  Dubois  of  City- 
Xpress.  Merchandise 
is  offered  for  bidding 
on  the  newspaper 
Web  sites  —  some 
newspapers  will  even 
take  telephone  bids. 
Merchants  set  a 
reserve  price,  or 
minimum  sale  price, 
usually  50%  to  75% 
of  the  retail  price. 

Most  auctions  last 
seven  or  eight  days. 

At  the  Grand  Forks 
Hera/d,  400  items 
were  offered  — 
and  280,  or  70%, 
were  sold.  Revenue 
for  the  32,591- 
daily-circulation 
Herald  was  $95,000, 
according  to 
CityXpress. 

-  WAYNE  ROBINS 


TRIBUNEFIEIIES 

wmm 


Chicago’s  Tribune 
Co.  introduced 
integrated  print  and 
online  job  listings  last 
week  at  the  Orlando 
(Fla.)  Sentinel  and 
The  Hartford  (Conn.) 
Courant. 

Called  Career- 
Builder  FlexAds, 
the  new  advertising 
product  will  roll  out 
to  Tribune’s  other 
newspapers  later 
this  year. 

The  print  ads 
include  a  Web  ID 
code  that,  when 
entered  in  a  Web 
browser,  link  to  the 
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online  job  posting, 
including  a  full  job 
description  on 
CareerBuilder. 
Employers  can 
purchase  the  ads 
online,  through 
newspapers'  call 
centers,  or  via 
recruitment¬ 
advertising  agencies. 

-  CARL  SULLIVAN 

MEDUNEWSTO 

BUYlFORne’ 

Denver’s  Media- 
News  Group 
Inc.  is  buying  The 
Reporter  in  Vacaville, 
Calif.,  for  an 
undisclosed  price. 

Transfer  of  the 
family-owned, 
18,130-daily- 
circulation  paper 
could  be  completed 
as  early  as  Oct.  1, 
according  to  a  story 
on  the  Reporter’s 
Web  site. 

Editor  and  Pub¬ 
lisher  Richard  Rico 
announced  the 
sale  Wednesday. 

Dirks,  Van  Essen  & 
Murray,  a  newspaper 
broker  based  in 
Santa  Fe,  N.M., 
represented  Rico. 

MediaNews  owns 
several  nearby 
newspapers, 
including  the  Times- 
Herald  in  Vallejo  and 
The  Daily  Democrat  in 
Woodland. 

-  CARL  SULLIVAN 

PAXTOII  MEDIA 
BOYSAPAPED 

The  Paxton  Media 
Group,  based  in 
Paducah,  Ky.,  plans 
to  purchase  the 
Vincennes  (Ind.) 
Sun-Commercial,  an 


of  the  need  to  cover 
the  cost  of  the  added 
newsprint.  “We  didn’t 
want  to  be  yelling  at 
people,”  said  Marketing 
Director  Stacy  Jennings. 
“It’s  a  very  sensitive 
issue.” 

The  precautions 
extend  to  self- 
promotion.  The  Yuma 
(Ariz.)  Daily  Sun  is 
donating  money  it 
receives  for  image  ads 
to  local  charities,  but 
won’t  promote  that 


fact  to  readers  for  fear 
of  seeming  self- 
congratulatory. 

For  its  part.  The 
Press-Enterprise  in 
Riverside,  Calif.,  is 
appealing  to  advertisers’ 
desire  to  communicate 
with  customers  on  an 
emotion^d  level  by 
accepting  image  ads  in 
its  anniversary  section 
planned  for  Sept.  8. 

“I  would  like  to 
think  there’s  a  chance 
to  put  a  message  out 


there  of  meaning  and 
j  substance,”  said  Joe 
I  Frederickson,  the  Belo 
I  paper’s  vice  president  of 
I  marketing  (and  a  former 
I  president  of  the  Inter- 
I  national  Newspaper 
Marketing  Association). 
“I  would  like  to  think 
people  would  recognize 
that  for  what  it  is.” 

Even  those  news¬ 
papers  that  are  selling 
ads  don’t  expect  to  make 
I  gobs  of  money,  as  image 
i  ads  aren’t  always  an  easy 


sell.  “It  kind  of  goes 
against  everything 
advertisers  think  they 
need  to  do  to  promote 
themselves,”  said  Lori 
Stoflft,  marketing  man¬ 
ager  for  The  Yuma  Daily 
Sun,  a  Freedom  Com¬ 
munications  Inc.  paper. 
Sales  reps  used  role- 
playing  to  prepare  for 
calling  on  unconvinced 
advertising  clients,  but, 
StoflPl  said,  “Honestly, 
we  don’t  have  any  idea 
how  it’s  going  to  sell.”  (1 


Fourth  generation  seeks  Freedom 


Youth  a  key  link  in  family  chain 


Board  gives  its  initial  green  light 
to  a  family  stock-buyout  plan 


and  $2.5  billion,  to  an  outside  entity  or  allowing  all 
shareholders  to  engage  in  a  buyout  among  them¬ 
selves.  The  board  meeting  followed  two  days  of 
intensive  meetings  among  40  of  the  more  than  80 
BY  JOE  STRUPP  Hoiles  family  shareholders,  who  reviewed  13  options 

Efforts  TO  KEEP  Freedom  CoMMtTNiCATiONS  i  for  the  company’s  future  before  narrowing  their 
Inc.  in  the  hands  of  the  founding  Hoiles  fami-  i  choices  to  three. 

ly  were  boosted  last  week  when  the  Irvine,  |  The  fourth-generation  shareholders,  numbering 
Calif.-based  company’s  board  of  directors  gave  initial  I  23  family  members,  currently  own  18%  of  the  corn- 
support  to  a  plan  for  fourth-generation  family  mem-  |  pany,  according  to  Christopher  Shaw,  a  London- 
bers  to  buy  out  other  family  shareholders.  The  board  based  broker  representing  several  shareholders, 
asked  those  younger  members  to  devise  a  way  within  including  Timothy  C.  Hoiles,  a  third-generation  fam- 
the  next  eight  months  to  finance  such  a  move.  ily  member  and  a  director  who  supports  selling  the 

Freedom  CEO  and  President  Samuel  C.  Wolge-  J  company  to  outsiders.  Shaw  estimated  the  younger 
muth  declined  to  _  generation  would 

comment  on  the  There  IS  a  wait-and-see  have  to  raise  close 

situation,  but  a  ^  attitude”  regarding  the  biihon  to 

company  state-  MW*  complete  the  buy- 

ment  said  that  the  plan  to  transfer  Freedom  out  of  other  family 

board’s  members  shaFcs  internally.  ,,  . 

support  the  pro-  It  would  m- 

posed  direction  of  —  TIMOTHY  C.  HOILES  evitably  be  a  better 

fourth-generation  Freedom  Communications  Inc.  price  to  sell  to  an 

shareholders  to  increase  their  ownership  in  the  com-  outside  buyer,”  said  Shaw.  He  said  he  has  four  poten- 
pany.”  The  statement  also  reiterated  that  the  com-  tial  bidders  for  the  company.  “They  are  all  within  the 
pany  is  not  for  sale  to  outsiders.  |  $2  billion-to-$2.5  billion  range.”  Shaw  would  not 

Freedom  owns  28  daily  newspapers,  37  weeklies,  |  comment  on  the  identity  of  the  would-be  buyers, 
and  eight  TV  stations.  In  addition  to  its  flagship  |  Tim  Hoiles,  who  owns  8.6%  of  the  stock  and  9.8% 
—  The  Orange  County  Register  in  Santa  Ana,  Calif,  of  voting  stock,  remained  opposed  to  transferring 

(daily  circulation  314,759)  —  the  company  counts  shares  within  the  family.  But  he’d  consider  an  inter- 

among  its  bigger  dailies  The  Gazette  in  Colorado  nal  transfer  of  shares  should  it  prove  financially  at- 

Springs,  Colo,  (daily  circulation  100,704).  !  tractive.  “There  is  a  wait-and-see  attitude,”  said 

The  13-member  board  met  Tuesday  to  discuss  i  Hoiles.  “It’s  too  early  to  tell  what  will  happen.” 
three  sale  options,  including  the  transfer  to  fourth-  I  Freedom’s  board  has  asked  the  younger  sharehold- 

generation  shareholders.  The  other  alternatives  were  ers  to  present  their  buyout  plan  at  the  company’s  next 

selling  the  company,  valued  at  between  $1  billion  annual  meeting  in  April.  II 


“There  is  a  wait-and-see 
attitude”  regarding  the 


shares  internally. 


Freedom  Communications  Inc. 
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‘Trib’-ulations  good  for  a  laugh 


BY  LUCIA  MOSES 

MediaNews 
Group  Inc. 
and  the 

former  managers  of  The 
Salt  Lake  Tribune  have 
found  little  common 
ground  during  their  long 
battle  over  the  paper. 

So  it’s  no  surprise  the 
two  sides  remain  far 
apart  as  the  managers 
try  to  exercise  their  120- 
day  option  to  buy  the 
paper  from  MediaNews. 

The  managers 
recently  offered  $200 
million-plus  for  the 
Tribune  —  more  than 
the  $180  million  Media- 
News  paid  to  purchase  it 
from  the  AT&T  Corp. 

MediaNews’ 
response?  “They  just 
laughed,”  said  Philip  G. 


McCarthey,  a  director  of  about  $395  million, 
the  managers’  Salt  Lake  Under  the  option 
Tribune  Publishing  Co.  |  contract,  each  side  must 
(SLTPC).  McCarthey’s  !  now  have  an  appraisal 


Philip  G.  McCarthey  answers 
on  July  31  —  the  day  before 

family  owned  the  Trib 
for  most  of  the  20th  I 

century.  j 

Denver-based  Media-  | 

News,  which  took  over  | 

the  Trib  Aug.  1  after  a 
19-month  court  battle,  j 

puts  the  paper’s  value  at 


questions  from  Tribune  staff 
MediaNews  took  control. 

done  to  arrive  at  a 
mutually  agreeable 
price.  But  MediaNews 
contends  the  matter  is 
dead  because  U.S.  Dis¬ 
trict  Judge  Ted  Stewart 
has  ruled  that  SLTPC 
needs  the  OK  of  the 


Tni’s  joint  operating 
agreement  partner.  The 
Deseret  News,  which  has 
already  turned  it  down. 
SLTPC  is  appealing  that 
ruling.  “They  don’t  have 
the  money,  and  they 
can’t  get  the  consent  of 
the  partners,”  said 
William  Dean  Singleton, 
MediaNews’  vice 
chairman  and  CEO. 

McCarthey  is 
undeterred:  “We  expect 
to  own  and  publish  the 
Tribune  again  shortly.” 

Next:  SLTPC  is  due 
to  file  briefs  Wednesday 
with  the  10th  U.S. 

Circuit  Court  of  Appeals 
as  it  seeks  to  overturn 
the  court  ruling  that 
allowed  MediaNews  to 
take  control  of  the 
newspaper.  1! 


11,971-daily- 
circulation  paper 
serving  all  or  part 
of  seven  counties  in 
two  states.  The 
Sun-Commercial  is 
published  six  days 
a' week. 

Santa  Fe,  N.M.- 
based  Dirks,  Van 
Essen  &  Murray 
represented  the 
Gannett  Foundation 
in  the  transaction. 
Terras  were  not 
disclosed. 

Paxton,  a  family- 
owned  newspaper 
company,  currently 
publishes  a  total  of 
26  dailies,  including 
seven  in  Indiana. 

Its  combined  daily 
circulation  is 
approximately 
347,000. 

-  J.J.  MC  GRATH 


The  Robert  Bosch  Foundation  Fellowship  Program 

Offering  Excellent  International  Experience 
FOR  Young  American  Journalists 


As  the  countries  of  the  world  become  more  interdependent,  the  Robert  Bosch 
Foundation  offers  an  excellent  opportunity  to  gain  in-depth  knowledge  of  a  different 
political,  economic,  and  cultural  environment.  Each  year,  the  Robert  Bosch 
Foundation  in  Stuttgart,  Germany,  gives  20  young  Americans  between  the  ages  of  23 
and  34  the  chance  to  spend  nine  months  in  Germany.  Five  of  the  competitively  cho¬ 
sen  Robert  Bosch  Foundation  Fellows  are  from  the  field  of  Joumalism/Mass 
Communications.  During  the  two  work  phases  of  the  program,  Bosch  Fellows  gain 
practical  experience  in  newspapers  such  as  Berliner  Zeitung  (Berlin),  Der 
Tagesspiegel  (Berlin),  Die  Zeit  (Hamburg),  and  TV  stations  such  as  n-tv  and  ZDF. 

Through  their  professional  experience,  trips,  lectures  and  related  seminars  in  Berlin, 
Munich,  the  Czech  Republic,  Paris  and  Brassels,  the  Fellows  gain  a  meaningful 
understanding  of  issues  facing  the  European  Union  and  Germany  today.  Candidates 
for  the  Robert  Bosch  Foundation  Fellowship  Program  are  chosen  from  the  fields  of 
Joumalism/Mass  Communications,  Business  Administration,  Economics,  Law, 
Political  Science,  and  Public  Policies/ Affairs.  Fellows  receive  a  generous  monthly 
stipend  and,  if  needed,  will  be  provided  with  German  language  training. 

Since  1984,  over  300  Americans  have  been  given  this  unique  opportunity.  Most  of 
those  selected  to  participate  in  this  program  are  very  likely  to  become  leaders  in  their 
professional  fields  in  the  future,  and  commit  themselves  to  the  long-term  stabilization 
and  growth  of  German-American  relations. 


Applications  must  be  received  no  later  than 
October  15,  2002  for  the  program  begin¬ 
ning  in  September  2003. 

For  more  information  contact: 

CDS  International,  Inc. 

U.S.  Representative  for  The  Robert  Bosch 

Foundation  Fellowship  Program 

871  United  Nations  Plaza,  15th  Floor 

New  York,  NY  10017-1814 

Tel:  (212)  497-3518 

Fax:  (212)497-3535 

E-mail:  bosch(^cdsintl.org 

Website:  www.cdsintl.org/rbfpintro.html 


The  Robert  Bosch  Foundation 

(Robert  Bosch  Stiftung  GmbH)  in  Stuttgart, 
Germany,  embodies  the  philanthropic  and 
social  endeavors  of  the  founder,  Robert 
Bosch  (1861-1942).  Established  in  1964, 
the  Foundation  holds  92%  of  the  shares  of 
the  Robert  Bosch  Company,  a  worldwide 
manufacturing  enterprise. 
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Dirks,  Van  Essen  &  Murray 


FLORIDA 

Anibal  Torres  to  publisher  of  El  Sentinel  and 
elSentinel.com  and  a  director  of  Orlando 
Sentinel  Communications  from  division 
manager  for  regional  advertising  at 
Orlando  Sentinel  Communications. 


GEORGIA 

Shawn  McIntosh  to  deputy  managing  editor 
at  The  Atlanta  Journal-Constitution  from 
executive  editor  of  The  Clarion-Ledger  in 
Jackson,  Miss. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

PENNSYLVANIA 

Anne  Gordon 

Anne  Gkirdon,  45,  has  been  named  manag¬ 
ing  editor  of  The  Philadelphia  Inquirer. 
Grordon,  who  had  been  deputy  managing 
editor  for  arts  and  features,  succeeds  Phillip 
Dixon,  now  head  of  the  journalism  depart¬ 
ment  at  Howard  University  in  Washington. 
She  joined  the  Inquirer  in  1999  after  serving 
as  editor  of  the  Sunday  magazine  for  The  Plain  Dealer  in  Cleve¬ 
land.  Gordon  also  has  held  editorial  positions  at  the  Sun-Sentinel 
in  Fort  Lauderdale,  Fla.  and  The  Denver  Post. 


BY  JAMIE  SANTO 


IOWA 

Gary  Metro  to  editor  of  the  Globe-Gazette 
in  Mason  City  from  managing  editor  of 
The  Journal  Times  in  Racine,  Wis.  Metro 
succeeds  John  Smalley,  now  editor  of  the 
La  Crosse  (Wis.)  Tribune. 


MICHIGAN 

Jeffrey  N.  Evans  to  general  manager  of 
Shoreline  Media  in  Ludington,  which 
publishes  the  Ludington  Daily  News, 
from  Wausau,  Wis.-based  regional 
manager  for  Gannett  Co.  Inc. 


PENNSYLVANIA 
Stan  Huskey  to  editor  of  The  Times  Herald 
in  Norristown  from  editor  of  The  Phoenix 
in  Phoenixville.  Huskey  succeeds  Michael  E. 
Morsch,  now  publisher  of  Illinois  Issues 
magazine  in  Springfield. 

Justin  Williams  to  managing  editor  from 
night  editor. 


m  SuigqUbmmercial 
Bass  pleads  guilty  to  murder 


TENNESSEE 

Vikki  C.  Neil  to  director  of  online  marketing 
for  Cincinnati-based  E.W.  Scripps  Co. 
newspapers  from  Internet  advertising 
manager  for  the  St.  Petersburg  (Fla.) 
Times.  Neil  will  be  based  in  Knoxville. 


VIRGINIA 

Paula  Downey  to  regional  advertising 
director  of  Richmond-based  Media  General 
Inc.’s  Northern  Virginia  Community 
Newspapers  from  classified-advertising 
manager  of  the  Richmond  Times-Dispatch. 


Gannett  Foundation 


Vincennes  (IN)  Sun-Commercial 

(14,100  daily  circulation) 


- JERSEY 

A  David 
Warner 

HI  editor  of  The 

,  Trentonian  from 
i'l  managing  editor 
of  IntelliHealth.com,  a  health¬ 
care  content  provider. 


Paxton  Media  Group 

We  are  pleased  to  have  represented 
Gannett  Foundation  in  this  transaction, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.820.a7OO  FAX;  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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As  a  betrayed  confidential  source’s  lawsuit  moves  closer  to  trial, 
the  ‘Enquirer’  chooses  silence  over  speech  in  the  Chiquita  case 


The  Cincinnati  Enquirer 
slipped  on  a  banana  peel  four 
years  ago,  and  it  still  can’t  get  up. 
Or,  to  be  more  precise,  the  paper 
continues  to  refuse  to  stand  up  and  level 
with  its  readers  about  questions  that  linger 
from  its  botched  1998  investigation  into 
Chiquita  Brands  International  Inc. 

The  Enquirer  had  another  opportunity 
to  address  these  issues  openly  a  couple 
of  weeks  ago  when  a  federal  magistrate 
recommended  that  George  Ventura  —  the 
Chiquita  series’  confidential  source  who 
was  burned  in  open  court 
by  the  paper’s  former  star  If  the  ‘I 

investigative  reporter  —  get  , 

a  trial  on  his  lawsuit  against  WOIl  t  p 
the  newspaper  and  its  everVOl 

parent,  Gannett  Co.  Inc.  ^  . 

Instead,  the  newspaper  tfiere  S 

signaled  again  that  it  will  il’H  uri] 

hew  very  carefully  to  the 
settlement  with  Chiquita  only  it  1 

that  avoided  a  big  lawsuit 
and  required  an  opaque  apology  to  run 
on  Page  One  above  the  fold  for  three 
consecutive  days  in  the  summer  of 1998. 

In  an  otherwise  straightforward  story 
reporting  the  magistrate’s  recommenda¬ 
tion,  one  paragraph  stood  out  as  boilerplate 
right  out  of  the  legal  department:  “Less 
than  two  months  after  the  Chiquita  articles 
were  published,  the  newspaper  renounced 
them,  publicly  apologized,  and  paid  the 
company  more  than  $10  million.” 

Of  course,  as  readers  of  E&P  have 
known  since  January  of  last  year  when 
Washington  Editor  Todd  Shields  first 
disclosed  the  terms  of  the  settlement,  the 
actual  amount  paid  to  Chiquita  was  $14 
million.  If  the  Enquirer  v/otlX.  even  remind 
its  readers  of  this  well-known  fact  — 


luiRER  i  reported  by  the  paper  on  Jan.  24, 2001  — 

peel  four  there’s  not  much  hope  it  will  be  forth- 
can’t  get  up.  coming  about  topics  only  it  can  answer, 
se,  the  paper  I  “Chiquita  Secrets  Revealed”  told  a 
and  level  |  sensational  story  in  more  than  two  dozen 
s  that  linger  articles  that  ran  May  3, 1998.  Among  other 
Ltion  into  j  things,  the  newspaper  alleged  that  Chiquita 
Inc.  sprayed  field  workers  with  dangerous  pesti- 

pportunity  ;  cides,  turned  a  blind  eye  to  drug  smuggling 
L  couple  I  on  its  ships,  and  once  even  destroyed  a 
igistrate  I  village  in  Honduras  to  break  a  labor  union, 
itura  —  the  |  Within  a  few  weeks,  however,  Chiquita 
iirce  who  !  broke  a  sensational  story  of  its  own:  The 

damning  voice-mail 

If  the  ‘Enquirer’  messages  from  company 

,  ,  ■  executives  that  were 

won  t  print  wnut  included  in  the  package 

everyone  knows  been  obtained  illegally 
^  by  lead  investigative 

there  S  little  hope  reporter  Mike  Gallagher, 
it’ll  nrint  wliat  The  reporter  later  would 

It  11  print  w  nat 

only  it  knows.  by  testifying  that  it  was 

Ventura,  then  a  Chiquita 
y  to  run  attorney  who  had  been  promised  anonym- 

three  I  ity,  who  gave  him  access  to  the  messages, 

r  of 1998.  I  The  questions  of  what’s  true  and  what’s 

d  story  '  not  in  the  serious  accusations  against 

mmenda-  ,  Chiquita  stubbornly  refuse  to  go  away 
IS  boilerplate  j  because  Gallagher’s  eavesdropping  was 
Tt:  “Less  !  not  the  only  basis  for  the  series,  which  in 
luita  articles  j  its  introductory  paragraphs  was  described 
renounced  as  a  yearlong  investigation  that  “took 
paid  the  !  reporters  to  the  sweltering  lowlands  of 
n.”  Central  America,  where  bananas  are 

’  have  grown,  as  well  as  to  Canada,  Belgium, 

u-when  j  New  York,  and  Washington.” 
ds  first  I  The  Cincinnati  Enquirer  may  want  to 

ment,  the  |  wish  this  series  away,  but  it  lives  even 
i  was  $14  j  now  on  at  least  100  Internet  sites.  Here’s 

ven  remind  I  one  of  them:  http://bananas.agoranet.be/ 
act—  !  CSR  02.htm. 
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Getting  fired  up:  Arizona  Daily  Star  photographer  Jeffrey  Scott 
(middle)  approaches  a  “fire  wall”  between  a  pair  of  Tucson  fire¬ 
fighters  in  an  exercise  at  the  Tucson  Fire  Training  Academy  in  March. 


At  least  23,000  communities  around  the 
country  are  now  at  ‘high  risk’  of  facing 
wildfires.  Is  your  newspaper  ready? 


BY  JIM  MOSCOU 


✓  ✓  an  anybody  tell  me  where  the  deadliest 

®  ®  ^  wildfire  on  record  occurred?”  Nearly  all  the  press 

■  has  gone  home  by  the  time  Mike  Dannenberg 

y  poses  his  question  amid  the  ashes  of  the  worst 
wildfire  in  Colorado’s  history.  I’m  standing  next  to 
Dannenberg,  along  with  about  eight  reporters  and  photographers 
from  The  Gazette  in  Colorado  Springs,  The  Denver  Post,  and  Denver’s 
Rocky  Mountain  News,  as  well  as  a  few  local  TV  cameramen.  Behind 
us  is  a  stone  doorstep  where  a  house  once  stood.  Dannenberg,  a 
structure-protection  specialist  for  the  U.S.  Bureau  of  Land  Manage¬ 
ment  whose  job  is  to  determine  which  j  contained.  Among  our  small  group  of 

homes  will  be  defended  in  the  heat  of  a  j  remaining  media  types,  most  are  doing 

wildfire  fight,  had  to  make  dozens  of  such  |  closing  stories  on  what  would  be  the  final 

choices  during  the  historic  Hayman  fire.  j  press  tour  there.  After  all,  a  fire  three  times 
This  house  was  left  to  bum.  j  the  size  of  Hayman  is  burning  in  Arizona. 

It’s  a  reminder  of  how  merciless  wildfire  j  But  Dannenberg  seems  to  be  trying  to 

can  be.  Nothing  is  left  of  the  house.  No  i  prove  a  point  with  his  question  to  this  group 

doors.  No  windows.  The  frame  of  a  stove,  of  “wildfire”  journalists.  So  we  mumble  some 

twisted  and  charred  from  the  heat,  is  guesses:  Idaho?  California?  Washington? 

discernible.  A  dead  cat,  partially  scorched,  “No,”  he  replies  to  all.  “Wisconsin.” 

lies  only  steps  away,  perhaps  left  behind  as  Wisconsin?  “Yep.  One  thousand  five 

the  family  scrambled  from  the  fire’s  path.  hundred  people  dead.  Three  million  acres 
By  the  time  Dannenberg  poses  his  i  burned,”  Dannenberg  says,  then  pauses  for  a 

question,  the  Havman  fire  is  largely  I  moment  to  let  his  fact  sink  in.  “You  need  to 


ment  whose  job  is  to  determine  which 
homes  will  be  defended  in  the  heat  of  a 
wildfire  fight,  had  to  make  dozens  of  such 
choices  during  the  historic  Hayman  fire. 
This  house  was  left  to  bum. 

It’s  a  reminder  of  how  merciless  wildfire 
can  be.  Nothing  is  left  of  the  house.  No 
doors.  No  windows.  The  frame  of  a  stove, 
twisted  and  charred  from  the  heat,  is 
discernible.  A  dead  cat,  partially  scorched, 
lies  only  steps  away,  perhaps  left  behind  as 
the  family  scrambled  from  the  fire’s  path. 

By  the  time  Dannenberg  poses  his 
question,  the  Hayman  fire  is  largely 
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know  wildfires  can  happen  anywhere.  The 
entire  United  States  is  a  wildfire  ecosystem.” 

Dannenberg  is  right.  A  wildfire  may  well 
come  to  your  newspaper  some  day.  If  you’re 
smart,  you’re  getting  ready.  A  regional 
drought,  high  winds,  a  lightning  strike  or  a 
discarded  cigarette  —  and  you  have  the 
ingredients  of  a  national  wildfire  story. 

And  if  you  want  to  cover  it  well,  you  need  to 
lay  in  some  supplies. 

I  live  in  wildfire  country  —  Boulder,  Colo. 
—  and  as  a  freelance  journalist  have  been 
covering  wildfires  since  1995  when  I  went 
through  “red  card”  training,  a  qualifying 


www.editorandpublisher.com 


course  to  join  a  wildfire  hand  crew.  1  did  it 
in  preparing  a  feature  for  a  local  paper,  and 
have  written  about  or  worked  dozens  of 
wildfires  and  prescribed  fires  since  then. 

Wildfires  have  become  part  of  my  profes¬ 
sional  bread-and-butter.  But  this  season  it’s 
getting  personal.  In  June,  the  Hayman  fire, 
60  miles  away,  coats  my  truck  with  ash  and 
leaves  a  smoky  haze  in  my  house  for  a  week. 
In  July,  a  slurry  bomber  crashes  30  miles  to 
the  north:  two  pilots  die.  Several  days  later,  a 
midnight  arsonist  spsu’ks  50  acres  just  down 
the  road  from  my  home.  (Another  half  a 
mile,  and  I’d  be  evacuated.)  At  the  end  of  the 

www.editorandpublisher.com 


EARNING  A -RED  CARO' 

Contact  local  fire  officials  to 
determine  whether  any  classes 
are  available. 

THE  RIGHT  STUFF  (PERSONNEL 
PROTECTIVE  EQUIPMENT) 

Being  prepared  to  report  from 
the  fire  lines  means  having  the 
right  gear.  The  better  prepared  you 
are,  the  more  likely  fire  officials 
will  bring  you  closer  to  the  action. 
“Must  haves”: 

■  Eight-inch-high,  laced  leather 


boots  with  lug  soles 

■  Fire  shelter 

■  Hard  hat 

■  Goggles 

■  Nomax  shirt  and  trousers 

■  Leather  gloves 
Optional  —  but  often  handy 
—gear; 

■  Satellite  phone  (cell-phone 
and  land-line  communication 
can  be  cut  off  in  rural  areas) 

■  Bandanna 

■  Earplugs 


■  The  Fireline  Handbook  {a 

publication  of  the  National 

Wildlife  Coordinating  Group) 

■  Lip  balm/sunscreen/Visine 

■  Vfater  bottles 

■  Individual  first-aid  kit 

■  Sunglasses 

Wear  only  all-cotton  underwear 
with  no  ironed-on  plastic  decals 
(natural  fibers  don't  melt).  Keep 
all  gear  in  a  single  bag  for  easy  ac¬ 
cess.  One  way  to  buy  the  right  stuff 
is  at  http:/A«wwLfirecache.com. 
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month,  Boulder’s  wildfire  helicopter  goes 
down  fighting  fire,  killing  the  pilot.  I  spend 
a  recent  night  at  a  local  bar  buying  drinks 
for  a  fiiend  who  was  the  pilot’s  boss. 

“This  is  shaping  up  to  be  the  worst  fire 
season  in  anyone’s  memory,”  a  Denver 
TV-news  anchor  says  one  evening.  The 
thing  is,  I  heard  the  same  thing  last  year. 
And  the  year  before  that. 

Then  there  are  the  accident  reports.  A 
“brush”  truck  rolls  over  in  California,  killing 
three.  An  airplane  crash  in  the  same  state 
claims  two.  A  South  Dakota  firefighter  dies 
of  bums  early  this  month. 

The  costs  of  wildfires,  meanwhile,  are 
unprecedented,  above  $1  billion  annually  in 
recent  years.  With  6  million  acres  burned 
this  summer,  the  record  held  by  2000  — 
when  8.4  million  acres  were  scorched  — 
as  the  worst  year  in  five  decades  could  go 
up  in  smoke.  (In  some  states,  wildfire 
season  normally  runs  through  November.) 

And  perhaps  most  ominous:  a  2-year-old 
federal  study  estimates  more  than  23,000 
communities  are  at  “high  risk”  for  a  wildfire 
catastrophe,  including  towns  in  New 
Jersey,  West  Virginia,  Tennessee,  and  the 
Carolinas.  After  all,  as  Dannenberg  tells  us 
following  the  Hayman  fire,  the  biggest 
and  deadliest  fire  ever  recorded  was  that 
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Because  he  has  a  red  card, 
Arizona  Daily  Star  photog¬ 
rapher  David  Sanders  was 
asked  to  help  out  by  setting 
a  fire  in  a  “back  burn”  area. 


To  be  fair,  covering 
wildfires,  unlike  floods  or 
tornadoes,  requires  the 
understanding  of  battle 
plans,  interagency 
command  structures, 
obscure  tactics  and  terminology,  and  the 
sad  realization  that  some  homes  must  be 
sacrificed  so  others  can  be  saved. 

But  21st-century  wildfire  fighting  can 
really  be  boiled  down  to  two  issues: 
money  and  safety. 

Sure,  the  press  effectively  explains  why 
forests  are  burning  so  big.  But  consider, 
tragic  as  it  is,  that  only  one  of  those  15 
firefighters  died  by  a  fire.  So  what’s  killing 
these  people?  And  with  billions  of  dollars 
suddenly  being  spent,  where  is  all  that 
money  going? 

By  and  large,  these  questions  aren’t  being 
asked,  as  most  newsrooms  —  especially 
newsrooms  in  high-risk  areas  —  find 
themselves  behind  the  fire  line.  Editors, 
even  those  in  the  fire-prone  West,  admit 
to  scrambling  in  recent  years  to  equip 
reporters  and  prepare  better  battle  plans 
of  their  own.  It  hasn’t  been  easy.  With  so 
many  big  fires  nowadays,  government  wild¬ 
fire  spin  doctors  are  some  of  the  best  in  the 
business,  effectively  controlling  access  to 
the  front  lines,  firefighters,  and  stories. 

In  all,  it’s  a  paradigm  that’s  leaving  the 
business  of  wildfire  relatively  unchecked. 
And  it  couldn’t  be  happening  at  a  worse 
time.  Over  the  last  two  years,  the  industry 
has  undergone  one  of  its  biggest  logistical 
makeovers  since  World  War  II.  Critics  say 
that  not  only  are  communities  still  threat¬ 
ened  but  fighting  wildfires  has  never  been 
more  dangerous. 


Wisconsin  fire  in  October  1871.  The  second 
biggest?  Maine,  October  1825. 

As  a  result  of  the  toll  taken  so  far  this 
season,  the  annual  federal  fire-fighting 
kitty  is  nearly  spent,  and  Congress  and  the 
Bush  administration  are  haggling  over 
emergency  funding.  Supplies  are  stretched 
thin,  and  15  firefighters  are  dead. 

Which  prompts  a  question:  where  is 
the  serious  media  scrutiny  of  the  national 
wildfire  industry? 


TO  STAY  ONLINE,  YOU  NEED 
THE  SKILLS  TO  KEEP 
YOU  ON  COURSE . 

BEEN  TO  POYNTER? 


Online  Newswriting  for  Reporters  &  Producers 
November  10-15,  2002 
Application  Deadline:  September  13,  2002 

This  hands-on  workshop  offers  you  the  chance  to  explore  the  processes 
and  skills  of  multimedia  journalism.  You’ll  learn  what  online  strategies 
attract  users/clickers  and  promote  great  journalism;  discuss  online 
ethics  issues;  learn  coaching  techniques  to  increase  your  influence  in 
your  newsroom;  discuss  what's  working  in  converged  newsrooms;  and 
hone  your  online  writing  and  storytelling  skills. 


Spreading  like  —  wildfire 

It’s  Colorado’s  turn  this  year.  Maybe 
next  year,  the  magnifying  glass  will  be  on 
New  York.  Or  the  Carolinas.  Horrendous 
fire  seasons  roam  the  United  States.  But 
this  summer,  the  Rocky  Mountain  State  is 
among  those  getting  badly  singed. 

Denver’s  large  {continued  on  page  21} 


Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

www.poynter.org 
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What^s  the 


Fastest  Way  to 
Any  Point?... 


A  straight  line. 


Straight-line  inserting  keeps  package  contents 
intact,  and  is  the  fastest  way  between  jacket  input 
and  gripper  output.  It  allows  for  the  most  efficient 
material  handling  and  machine  management. 


GMA  has  proven  the  superiority  of  straight-line  inserting — in 
hundreds  of  world-wide  installations.  Today,  GMA’s  third  generation 
SLS3000®  inserting  system  maintains  the  straight-line  approach.  The 
SLS3000  is  faster,  has  greater  capabilities  for  a  wider  variety  of  products,  and 
a  sleeker,  safer,  more  ergonomic  design.  The  end  result  is  higher  net  throughput. 


Knowing  what  the  packaging  and  distribution  market  needs,  and  innovating  to  meet  those 
demands,  GMA  continues  to  raise  the  bar  on  productivity. 


Passion  for  Innovation! 


PHONE.  610-694-9494  fax,  610-694-0776  www.gma.com 
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ANTIQUES  ADVICE  COLUMN  Antique 
Talk  by  Wayne  Mattox  is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles;  www.antiquetalk.com 


SYNDICATED  COLUMN:  The  only  Palestin¬ 
ian  American  Column  published  weekly  in 
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ATTRACT  RESTAURANT  &  Theater 
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“CLIFFS  RIFFS  WEEKLY  column.  Small 
town  sensibility  with  edgy  humor.  Readers 
respond.  First  4  free  Cliffy777@attbi.com’’ 


Have  a  passion  for  small  community  news- 
papering?  Owner  of  fast-growing,  leading 
paper  on  this  sunny  Caribbean  island  seeks 
working  partner  who  is  willing  to  invest 
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•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


Advertisers  call  Michele  Golden  at  (6461654-5304 


Your  communit)'  link  to  the  newspaper  industry  every  week  since 

1884! 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~ 


CLASSIFIED  ADVERIISmi) 


~  Fax :  (646)  654-5312 


iEDITORANDPUBLISHER.COM 


MMACMAHONf*^  EDITORANDPUBLISHER.COM 


)  EDITORANDPUBLISHER.COM 


-EQUIPMENTS  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Fax  (818)  764-5372 


7324  Greeribush  Ave.,  NH.,  CA  91605 


MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 

BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(888)215-2790 

CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpj@marketingplusinc.com 
www.marketingpiusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

www.editorandpublisher.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBUSHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301 

_ CONSULTANTS _ 

WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


SALES  MANAGERS  Sales  People 
Generate  New  Business  Today! 

$395  Total  Cost  -  No  Additional  Fees 
Candidate  Database  98%  Currently  Employed 
www.MediaRecruiter.com 


-HELP  WANTED- 


ADMINISTRATIVE  !  ADVERTISING 


-HELP  WANTED- 


ACADEMIC 


The  E.W.  Scripps  School  of  Journalism  at  Ohio  University  seeks 
mid-career  professionals  from  advertising,  broadcast  news,  magazines, 
newspapers,  and  public  relations  to  be  Scripps  Howard  Teaching 
Fellows  in  its  three-year  Ph.D.  program.  The  program,  among  the  best  in 
the  country  in  mass  communication,  will  pay  fellows  $21,000  a  year  plus 
tuition,  renewable  for  two  years.  Master’s  and  GRE  required.  Deadline 
for  all  application  materials:  February  15,  2003.  Contact: 

Anne  Cooper-Chen 
(740)  593-2589 

Program  information:  www.scrippsjschool.org 
Applications:  www.ohiou.edu/-gradstu/apps.htm 

It ’s  a_  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


EXECUTIVE  DIRECTOR  PRINT  SALES 

The  High  Country  Foundation/High  Country  45  y03|.  publishing  company  has  great 
1  News  seeks  an  executive  director  to  sales  opportunity.  3-h  years  trade  paper  ad 

inspire,  lead  and  manage  a  $2  million/year,  sales  experience  required,  plus  proven 

I  20-person,  not-for-profit  operation.  Duties  t|.3ck  record,  strong  closing  skills.  Must  be 

i  include  publishing  a  newspaper  and  manag-  computer  literate,  willing  to  travel.  Some 

I  ing  an  oped  syndicate,  weekly  radio  show,  coy  calling.  Territory  -  IL,  Wl  and  MN. 

j  and  web  site  that  collectively  cover  the  Knowledge  of  construction  industry  is  a 

I  West.  Home  base  is  a  small  coal  and  agri-  pys.  Great  income  potential  for  right 

cultural  community  in  Colorado.  We  seek  an  person.  Salary  plus  commission  with  no  cap 

experienced  leader,  even-handed  journalist,  on  commissions,  full  benefits,  401(k),  corn- 

fundraiser,  and  strong  financial  manager.  popy  car.  E-mail  resume  and  compensation 

He  or  she  will  strengthen  the  organization  history  to:  tmckeon@cegltd.com. 

and  provide  leadership  for  the  region.  _ 

Salary:  $60-$80K,  plus  benefits.  Letter  of  ->  >1  c  1,1  n 

interest  and  c.v.  to:  Search  Committee,  AD  MANAGER,  Zone  4,  Semnweekly^  Non- 

High  Country  Foundation,  P.O.  Box  1090  f  ’  a® 

Paonia,  CO  81428.  E-ma  :  pgibb@hcn.org  resume  to: 

No  Dhone  calls  olease  ]obs@republicnewspapers.com 

I  iNo  pnone  cans,  please.  q  j  ^  6750675 

I  See:  www.hcn.org  for  more  details.  w  a  iw  u  j-uu 

EOE.  9/1/02  deadline.  i  - 

i  _ _ _  I  ADVERTISING  DIRECTOR 

GENERAL  MANAGER  i  Progressive  small  daily  newspaper  is 

A  widely  respected  newspaper  located  in  |  looking  for  a  sales  manager  to  motivate 
the  Southwest  has  an  immediate  need  tor  a  j  team  of  ad  reps  and  support  staff.  The  right 
seasoned  newspaper  professional  to  man-  |  candidate  must  have  prior  newspaper  or  ad¬ 
age  several  weekly  community  newspapers,  vertising  experience  with  a  proven  record  of 

Requires  ability  to  implement  and  execute  success  in  sales  and  leading  others.  The 

innovative  strategies  to  enhance  revenue,  perfect  opportunity  to  step  up  from  a  week- 
grow  circulation,  and  manage  editorial  con-  ly  to  a  daily  or  a  departmenfs  2nd  in 

tent  and  the  ability  to  forecast,  report  and  charge  to  run  his  or  her  shop.  We  offer  a 

'  prepare  month-end  reports  and  an  annual  real  chance  to  grow  with  a  super  family 
budget.  Requires  a  Bachelor’s  degree  and  I  owned  chain;  competitive  salary  and 
1  five  years  senior  level  general  management  i  bonus/commission  plan  with  benefits, 
i  experience  supervising  and  directing  pro-  1  Please  apply  to  Harvey  Brock,  Publisher, 

I  fessionals  located  in  regional  locations.  !  P.O.  Box  431,  Havre,  MT  59501. 

!  Please  send  resume  to:  I  (800)  993-2459 

Box  2986,  Editor  &  Publisher  Classifieds _ 

770  Broadway,  7th  Floor  ADVERTISING  DIRECTOR 

New  York,  NY  10003  We  are  seeking  an  advertising  director  who 

EOE.  Pre-employment  Drug  Test  Required  030  lead,  teach  and  motivate  staff  for  a 

PUBLISHER  ^3'^  if’  3  growth  market.  Needs  a  solid  rec- 

MAKE  YOUR  MARK  on  our  paper,  its  com-  accomplishment.  Contact  John 

munity.  Publisher  needed  for  15,0(X)  circu-  Shields,  P.O.  Box  111,  Taunton,  MA 02780. 
lation  twice-weekly  in  Rio  Rancho,  NM,  just  (508)  880-9040 

outside  of  Albuquerque.  Also  oversee - 

10,000+  weekly  for  local  air  base.  Oppor-  CLASSIFIED  AD  MANAGER 

tunity  to  work  with  great  staff,  live  in  beauti-  Great  opportunity  in  a  beautiful  part  of  the 

ful  area.  Contact  Will  Chapman,  Wick  Com-  country  in  a  growth  market.  The  Richmond 

munications  Co.  Group  Manager  at  (VA)  Times-Dispatch,  a  Media  General 

337-365-6773  or  E-mail:  newspaper,  seeks  a  results-  and  custom- 

will.chapman@wickcommunications.com  er-driven,  high-energy  person  to  lead  60 

_  members  of  our  automotive,  real  estate, 

employment,  online  and  call  center  opera- 

_  tions.  Position  requires  product  develop- 

ACADEMIC  c3P3bility,  revenue  forecasting  and 

-  sales  development  skills,  contract  negotia- 

tion,  outside  sales  management  experience 
computer  savvy. 

H  J  ^  M  k  The  successful  candidate  will  have  three  to 

years 

experience,  strong  knowrledge  of  Web  prod- 
Dhio  University  seeks  ucts,  be  a  proven  motivator,  have  excellent 
cast  news,  magazines,  presentation  skills  and  a  Bachelor’s  Degree, 

nnc  Hnu/a’rH  Tparhind  Interested  applicants  are  invited  to  forward 

am,  aig  th  be  Tin  » ?«• »' 

<s  $21,000  a  year  plus  eomPeesaiiM. 'e»»™.nts  to: 

RE  required.  Deadline  Human  Resources 

ontact:  Richmond  Times-Dispatch 

I  P.O.  Box  85333 

I  Richmond,  VA  23293 

school  org  (  E-mail:  employment@timesdispatch.com 

u/apps.htm - 1 

READY  FOR  A  CHANGE? 

_ _ _ _ Have  good  management  abilities  but  need 

organizational  or  geographical  change? 
^  ^  V Go to:www.BrehmCommunications.com  and 

JrP  hnv  FinlHpr  o*”"  “unique  market”  opportunities. 

xr  uuA  iiuiuci _  jjgigy  gggjggj 
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ACADEMIC 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISIIiG  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING  ADVERTISING 


National  Accounts  Sales  Manager 
Retail  Advertising  Manager 

THE  ARIZONA  REPUBLIC 

The  Arizona  Republic,  the  largest  metro  daily  newspaper  In  Arizona  and  part  of 
Gannett  Co.  Inc.,  the  largest  newspaper  publisher  in  the  US,  has  leadership  opportunities 
in  our  advertising  sales  management  team. 

The  Retail  Advertising  Manager  will  be  responsible  for  managing  and  growing  our 
Retail  and  TMC  markets. 

The  National  Accounts  Sales  Manager  will  be  responsible  for  managing  and  growing 
our  Travel  and  Gaming  markets. 

Both  managers  will  develop  relationships  with  key  business  partners,  formulate  and 
implement  strategic  plans  to  grow  market  share,  attain  revenue  goals  and  manage 
and  develop  supervisors  in  their  respective  areas.  Successful  candidates  will  be  re¬ 
sponsible  for  budgeting  and  forecasting  revenue  and  expenses. 

Qualified  candidates  will  have  Bachelor’s  degree  and  a  minimum  of  six  years  advertising 
sales  experience  of  which  at  least  three  must  be  in  a  supervisory  role.  Successful  can¬ 
didates  will  have  excellent  communication,  organizational,  interpersonal 
and  negotiation  skills.  The  ability  to  work  well  under  the  pressure  of  deadlines  and 
handle  multiple  priorities  is  necessary.  Proven  sales  ability  with  strong  customer  focus  is 
essential. 

The  Arizona  Republic  provides  competitive  salaries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifications  and  the  desire  to  join  a  dynamic 
team  should  submit  resume  and  salary  requirements  to: 

azcentral.com 

Near  the  top  of  the  homepage,  click  on  “Jobs  at  The  Republic”  in  the  left  column. 

Then  click  on  “Click  here  to  apply  on-line”  and  look  for  Retail  Advertising  Manager  or 
National  Accounts  Sales  Manager  or  send  E-mail  to:  melissa.mcdonald@pni.com  j 
The  Arizona  Republic  is  an 

Equal  Opportunity  Employer  and  a  Drug-free  Workplace 


ADVER’nSING 


ADVERTISING 

FINANCIAL  OPERATIONS  MANAGER 
THE  ARIZONA  REPUBLIC 
The  Arizona  Republic,  the  14th  largest 
newspaper  in  the  nation,  with  a  daily  circula¬ 
tion  of  472,318  and  577,503  on  Sunday, 
has  an  immediate  opening  for  a  Financial 
Operations  Manager  in  our  Advertising  De¬ 
partment. 

The  Financial  Operations  Manager  will  be  re¬ 
sponsible  for  assisting  with  the  formulation 
of  the  advertising  business  strategy,  moni¬ 
toring  business  plans  for  attainment  of 
growth  and  profit,  and  creating  reporting 
and  accountability  tools  in  order  to  measure 
group  and  individual  performance 
objectives.  The  successful  candidate  pro¬ 
duces  timely  and  accurate  reports  of 
monthly  financial  results,  facilitates  depart¬ 
ment  budget  as  well  as  ongoing  budget  re¬ 
forecasts  and  fosters  partnerships  within 
Advertising  and  Company  management 
teams.  Mentoring,  training,  and  developing 
operations  teams  are  essential  in  the  posi¬ 
tion. 

Qualified  candidates  will  have  Bachelor's  de¬ 
gree  and  a  minimum  of  six  years  of  pro¬ 
gressive  advertising,  marketing  or  financial 
experience  of  which  three  must  be  in  a  su¬ 
pervisory  capacity.  Minimum  three  years  of 
newspaper  budgeting  and  forecasting  expe¬ 
rience.  The  ideal  candidate  will  be  a  control¬ 
ler  or  ad  director  at  a  small  or  medium 
newspaper.  Proven  ability  to  analyze  and  in¬ 
terpret  data  and  make  sound  business  de¬ 
cisions  based  on  information.  Excellent  ana¬ 
lytical,  problem  solving  and  process  man¬ 
agement  skills.  Candidates  will  have  excel¬ 
lent  communication,  organizational,  inter¬ 
personal  and  negotiation  skills.  The  ability 
to  work  well  under  the  pressure  of 
deadlines  and  handle  multiple  priorities  is 
necessary. 

The  Arizona  Republic  is  part  of  Gannett  Co., 
Inc.,  the  largest  newspaper  publisher  in  the 
US.  The  Republic  provides  competitive  sala¬ 
ries  and  comprehensive  benefits  packages. 
Candidates  with  the  above  qualifications 
and  the  desire  to  join  a  dynamic  team 
should  submit  resume  and  salary  require¬ 
ments  to: 

azcentral.com 

Near  the  top  of  the  homepage,  click  on 
“Jobs  at  The  Republic”  in  the  left  column. 
Then  click  on  “Click  here  to  apply  on-line” 
and  look  for  Financial  Operations  Manager. 
The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug-free 
workplace. 


REGIONAL  SALES  MANAGER 
Tri-State  Pennysaver  (NY,  NJ,  CT)  largest  di¬ 
rect  mail  publishing  company  has  a  career 
opportunity  for  a  results-oriented,  person  to 
work  as  a  Regional  Sales  Manager.  You  will 
be  responsible  for  managing,  training  and 
motivating  a  staff  to  meet  revenue  budgets. 
You  must  possess  prior  sales/management 
experience.  Salary  $60K-80K  commensu¬ 
rate  with  experience  and  ability.  Bonus  Pro¬ 
gram  $25K  plus  expenses  and  benefits. 
Fax/send  resume  to  S.  Boering  (914) 
347-2429  or  call  (914)  592-5222. 
Pennysaver,  101  Executive  Boulevard, 
Elmsford,  NY  10523. 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING 


j  KEY  ADVERTISING  MANAGER 

The  Fayetteville  Observer,  a  progressive, 

!  family-owned  65,000  circulation  daily  noted 
j  for  award  winning  journalism,  award  winning 
printing  quality  and  community  service 
seeks  to  build  management  talent  by  hiring 
a  key  experienced  advertising  manager  to 
fill  one  of  three  possible  positions.  Either  a 
retail  manager,  national  manager  or 
possible  assistant  Advertising  Director  will 
be  hired  as  a  part  of  our  management 
team.  Market  is  highly  retailed  with  virtually 
every  major  national  chain  and  a  lively  local 
advertising  market.  Position  will  be  required 
to  develop  and  maintain  strategic  customer 
relationships,  supervise  a  large  sales  staff 
from  in  the  field,  develop  and  deliver  adver- 
!  tising  proposals,  understand  and  use  mar- 
j  ket  research  and  coach  and  motivate  a 
I  team  to  surpass  advertising  sales  goals. 
Bachelor's  degree  in  business  or  journalism  j 
preferred  and  2  years  experience  in  key 
sales  or  management  role  desired. 

Market  is  located  in  southeastern  North 
Carolina  with  easy  access  to  beaches  and 
mountains.  Great  schools  and  vibrant 
mid-sized  community, 
i  Send  letter  and  resume  to: 
j  Parks  Rogers,  Advertising  Director 
The  Fayetteville  Observer 
I  P.O.  Box  849,  Fayetteville,  NC  28302 
rogersp^ayettevillenc  .com 


"Art  .should  force  you  to  understand,  to 
feel.  Anti  yet  HoIKavikkI  lias  seilueetl  us 
into  lx.“lieving  that  the  only  things  that 
matter  are  those  tliat  free  us  from  the  dol¬ 
drums  of  our  life." 

-l>anny  (ilover,  at  tor,  1999 
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_ ADVERTISING _  ; 

'  CLASSIFIED  ADVERTISING  MANAGER  i 
;  The  Morning  Call  has  an  immediate  opening 
;  for  a  Classified  Advertising  Manager,  This  , 
i  position  is  a  great  opportunity  for  an  ener-  ' 
\  getic,  sales-driven  individual  seeking  new  i 
challenges. 

This  individual  will  lead  the  Classified  Adver¬ 
tising  Department  and  be  responsible  for 
working  with  the  Advertising  Director  to  es- 
I  tablish  short  and  long-term  sales  strategies 
I  and  lead  the  development  of  market  pro- 
j  grams  and  products  that  generate  revenue 
I  to  exceed  classified  advertising  goals,  as 
I  well  as  organizational  goals, 
j  The  ideal  candidate  will  have  an  in-depth 
knowledge  of  newspaper  and  on-line  adver- 
I  tising  with  2-5  years  classified  sales  man¬ 
agement  experience.  Must  be  a  good  prob¬ 
lem-solver,  decisive,  and  an  exceptional 
communicator.  College  degree  in 
marketing,  advertising,  or  business  re¬ 
quired. 

Forward  cover  letter  with  resume  to: 

The  Morning  Call 
Attn:  LoriAnn  Wukitsch 
Senior  Director  of  Advertising 
101  North  6th  Street,  Allentown,  PA  18101 
I  We  are  an  Equal  Opportunity  Employer 


ADVERTISING 


I  ADVERTISING  MANAGER 

i  in  Griesheim,  Germany 

Innovative,  charismatic  advertising  manager 
sought  tor  European  Stars  and  Stripes,  the 
independent  daily  newspaper  published  for 
the  U.S.  military  throughout  Europe.  You  will 
supervise,  train  and  monitor  the  advertising 
staff,  including  account  executives,  classi¬ 
fied,  graphics,  and  administrative  support 
staff.  We  need  a  successful  mentor  to  moti¬ 
vate  our  sales  team.  Qualifications:  2  or 
more  years  experience  managing  an  adver- 
I  tising  department  for  a  daily  newspaper.  Ex¬ 
perience  developing  and  implementing  com- 
[  mercial  advertising  programs.  Commercial 
j  newspaper  experience  selling  retail  and/or 
I  general  advertising.  Knowledge  of  co-op  ad- 
I  vertising  programs  and  obtaining  insert 
business.  Completion  of  a  bachelor’s 
degree  in  business,  advertising,  marketing 
or  a  related  field  or  comparable  work  expe¬ 
rience.  Experience  in  PC  &  MAC  programs 
such  as  QuarkXPress,  Photoshop, 
PowerPoint,  Excel  and  Word.  Preferred 
qualifications:  Minimum  of  3  years  supervi¬ 
sory  experience  working  in  a  media  sales 
environment.  Experience  in  working  with 
market  research  surveys  and  statistical 
data.  Experience  developing  multi-media 
marketing  and  promotional  campaigns.  Abil¬ 
ity  to  speak  German.  Conditions  of  Employ¬ 
ment:  Requires  a  National  Agency  Check, 
U.S.  citizenship,  occasional  evening  and 
weekend  work,  some  international  travel. 
Housing  and  benefits  make  the  package 
competitive  and  attractive.  Annual  salary 
$50,000  -$60,000,  based  on  experience. 
Send  resume  to  European  Stars  and 
Stripes,  Unit  29480,  ATTN:  NAF  Personnel, 
APO  AE  09211 ;  or  E-mail  to: 

jobs@mail.estripes.osd.mil 
or  FAX  to:  011-49-6155-601421.  Stars  and 
Stripes  is  an  Equal  Opportunity  Employer. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Daily  News  Journal,  an  18,000  AM  in 
Murfreesboro,  TN,  is  looking  for  a 
Classified  Ad  Manager  to  join  our  team  of 
professionals.  Murfreesboro  is  situated  in 
the  heart  of  beautiful  Middle  Tennessee, 
one  of  the  fastest  growing  markets  in  the 
country.  This  is  a  great  opportunity  for  a 
proven  professional.  The  challenges  are 
great,  but  so  are  the  rewards.  The  success¬ 
ful  candidate  will  be  a  creative  communica¬ 
tor  with  stellar  interpersonal  skills,  and  a 
strong  working  knowledge  of  classified  ad¬ 
vertising.  Good  computer  skills  and  knowl¬ 
edge  of  the  Internet  are  a  plus.  Send  resume 
i  with  cover  letter  and  salary  history  to: 

I  Tom  Larimer,  Publisher 

1  The  Daily  News  Journal 

224  North  Walnut  Street 
[  Murfreesboro,  TN  37130 

I  Fax:(615)848-9405 

I  E-mail:  larimer@dnj.com 
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For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  nezespaper  industry's - 

- meeting  place. - 

www.editorandpublisher.com 


Phone:1-888-825-9149  -  jmniFIED  flPVEBTISINB  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVER’nSING 

ADVERTISING  I 

ADVER’nSING  1 

CIRCUIAnON 

CLASSIFIED  ADVERTISING  MANAGER 

LEADS  CHANGE  j 

RETAIL  ADVERTISING  SALES  MANAGER  ! 

CIRCULATION  DIRECTOR 

Freedom  Newspapers  of  NM  (FNNM)  is 
seeking  an  experienced,  hands-on 
Classified  Advertising  Manager  for  our 
newspapers  in  Eastern  New  Mexico. 
Reporting  to  the  Advertising  Director,  the 
Classified  Manager’s  responsibilities  include 
all  direct  and  telemarketing  classified  sales 
efforts  for  FNNM  as  well  as  classified  dis¬ 
play,  online,  and  classified  niche  products. 
The  Manager  will  oversee  the  classified  de¬ 
partment  of  three  newspapers,  a  shopper, 
and  a  military  publication. 

Position  requires  product  development  ca¬ 
pability,  revenue  forecasting  and  sales  de¬ 
velopment  skills,  contract  negotiation,  out¬ 
side  sales  experience  and  computer  savvy. 
The  successful  candidates  will  have  a  prov¬ 
en  track  record  in  leading  a  sales  team  to 
success,  a  leader  with  a  marketing  focus 
who  understands  what  our  customers  want 
and  can  deliver  products  and  services  to 
meet  those  expectations. 

Classified  sales  experience,  preferably  in 
print  media  and  two  to  three  years  of  sales 
management  or  leadership,  is  required.  Ex¬ 
cellent  written  and  oral  communications 
skills  and  the  ability  to  excel  in  a  fast-paced 
environment  are  necessary.  Knowledge  of 
Microsoft  Office  is  not  required  but  will  be 
useful. 

FNNM’s  classified  department  is  Mac  based 
and  uses  Baseview  as  a  front  end  system. 
Position  is  salary  plus  competitive  commis¬ 
sion  and  performance  bonuses.  Benefit 
package  includes  401  (k),  pension  plan,  paid 
vacation  and  sick  leave,  health  &  dental 
insurance. 

FNNM  (Freedom  Newspapers  of  NM)  is  an 
established  but  growing  company  in 
Eastern  New  Mexico  owning  three  newspa¬ 
pers  combined  circulation  of  16,000,  a 
printshop,  a  shopper,  several  niche  publica¬ 
tions,  sales  for  the  local  military  paper,  and 
we  offer  commercial  web  printing. 
Community  involvement  and  awareness  is  a 
main  focus  for  our  company.  To  apply  send 
resume  with  references  to: 

AD  DIRECTOR,  C/0  FNNM,  P.O.  Box  1689, 
Clovis,  NM  88102 

Or  E-mail  to:  tdvise@link.freedom.com 
Closing  date  Friday,  September  13,  2002 

^  NATIONAL  ADVERTISING  MANA^R 
For  the  Lexington  Herald-Leader,  circulation 
116,935  daily  and  148,441  on  Sunday.  We 
need  a  high-energy  and  enthusiastic  manag¬ 
er  with  a  positive  attitude  to  lead  our  nation¬ 
al  advertising  department. 

Located  in  the  heart  of  biuegrass  country, 
Lexington,  KY  is  a  great  place  to  raise  a 
family.  It’s  the  major  financial,  educational, 
cultural,  medical  and  retail  hub  for  all  of 
Central  and  Eastern  Kentucky  plus  being 
the  home  of  the  University  of  Kentucky.  We 
value  our  employees  and  offer  a  salary  that 
is  competitive  on  both  a  local  and  national 
level  along  with  excellent  benefits  and  a 
great  working  environment.  Respond  by 
sending  resume  and  salary  requirements  to 
Cindy  Frazer,  Employment  Coordinator,  Lex¬ 
ington  Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508. 

Fax  (859)  231-3584 

Or  E-mail:  cfrazer@herald-leader.com 


SEES  OPPORTUNITIES 
DOES  THE  RIGHT  THING 
GETS  RESULTS 

Do  these  words  describe  you?  If  you  are  an  j 
experienced  Advertising  manager  who  fits  1 
this  description,  you  could  be  the  ideal  can¬ 
didate  for  our  Retail  Ad  Manager  position. 
The  News  &  Record  in  Greensboro,  NC  is  a 
mid-size  daily  recently  named  by  E&P  as 
one  of  the  “10  that  do  it  right."  Owned  by 
privately  held  Landmark  Communications, 
the  News  &  Record  prides  itself  on  being  i 
focused  on  revenue  and  circulation  growth, 
award-winning  journalism  and  delighting  our 
customers,  both  readers  and  advertisers. 

As  Retail  Ad  Manager,  you  will  lead  the  local 
retail  and  key  accounts  teams,  helping  the 
News  &  Record  achieve  competitive  advan-  : 
tage  through  developing  people,  improving  | 
productivity  and  delighting  customers.  A  i 
key  responsibility  will  be  to  develop  sales 
and  management  talent.  The  ability  to  i 
create  a  department  that  teaches  and  in¬ 
spires  others  to  recognize  and  capitalize  on 
sales  opportunities  is  critical.  Greensboro 
offers  great  quality  of  life,  colleges  and  uni-  | 
versifies  galore,  and  easy  weekend  geta-  i 
ways  to  the  beach  and  mountains.  Bache¬ 
lor’s  degree  and  five  years  of  newspaper 
advertising  experience  required.  If  you  pos¬ 
sess  strong  leadership  skills  and  a  demon¬ 
strated  ability  to  lead  change,  and  if  you  are 
looking  for  a  position  with  tremendous  po¬ 
tential  for  advancement  in  a  top-notch  i 
media  company,  send  your  resume  to  I 
Sheby  Luck  Newton,  Recruitment  Coordina-  ] 
tor.  The  News  &  Record,  P.O.  Box  20848,  | 
Greensboro,  NC  27410.  j 

E-mail:  employment@news-record.com  j 


News&Record 

for  your  life. 


REGIONAL  ADVERTISING  MANAGER 
Pennysaver,  the  area’s  largest  direct  mail 
publishing  company  has  an  excellent  career 
opportunity  for  a  results-oriented,  high  ener¬ 
gy  person  to  work  as  a  Regional  Sales  Man¬ 
ager  for  a  400,000  circulation  Shopper  in 
beautiful  Westchester  and  Rockland  County, 
NY.  In  this  role,  you  will  be  responsible  for 
managing,  training  and  motivating  a  staff  of 
sales  reps  to  meet  revenue  budgets.  The 
ideal  candidate  must  possess  prior  sales/ 
management  experience  preferably  with  a 
Shopper,  must  handle  multiple  responsibili¬ 
ties  in  a  fast  paced,  deadline  driven  environ¬ 
ment.  Excellent  reasoning,  problem  solving, 
judgment,  analytical  skills  and  PC 
knowledge.  Salary  $65  -80K  commensurate 
with  experience  and  ability.  Bonus  Program 
S25K  plus  expenses  and  benefits.  We  will 
relocate.  For  immediate  consideration  fax/ 
send  resume  to  S.  Boering  (914)  347-2429 
or  call  (914)  592-5222.  Pennysaver,  101 
Executive  Boulevard,  Elmsford,  NY  10523. 


The  Chattanooga  Times  Free  Press 
(circulation  77,549  daily)  has  an  opportunity 
for  an  experienced  manager  to  lead  a  team 
of  seven  Retail  Account  Executives,  The  ide¬ 
al  candidate  will  have  a  successful  history 
of  generating  revenue  growth,  creating  and 
implementing  profitable  advertising  ideas, 
and  developing  the  skill  levels  of  sales  team  > 
members  for  organizational  growth.  The 
Times  Free  Press  is  in  a  great  community  I 
with  tremendous  growth  potential.  We  have  j 
recently  won  five  First  Place  Tennessee  j 
Press  Association  awards  and  the  Sweep- 
stakes  award  for  best  newspaper  in  Ten-  | 
nessee.  To  apply  for  this  position,  please  j 
E-mail  or  mail  resume  and  salary  history  to  j 
Retail  Advertising  Manager,  Chattanooga  i 
Times  Free  Press,  400  East  11th  Street,  ! 
Chattanooga,  TN  37421. 

mschuttinga@timesfreepress.com 

SENIOR  ADVERTISING 

ACCOUNT  EXECUTIVE 
Join  a  successful  national  department  at  a 
major  market  metro  located  in  the  South-  I 
east.  The  Commercial  Appeal  in  Memphis,  ' 
Tennessee  has  an  opening  for  an  individual  i 
with  5-10  years  of  experience  in  | 
newspaper,  media  or  agency  sales.  We  are  j 
realigning  our  strategies  and  are  searching  i 
for  a  top-notch  national  account  executive,  j 
The  successful  candidate  will  possess  a  | 
clear  understanding  of  the  national  sales  ; 
process  and  be  able  to  implement  I 
initiatives  to  maximize  sales.  This  is  an  | 
ideal  situation  for  someone  who  wants  to  ; 
step  up  to  a  larger  market.  This  key  position  | 
within  our  organization  has  an  excellent  i 
salary,  lucrative  incentive  program  and  ex-  j 
cellent  benefits.  Please  send  resume  and  a  j 
recent  client  presentation  sample  to:  ; 

hr@gomemphis.com  or  mail  to:  Tajuana  D.  | 
Hughlett,  National  Account  Position,  The  ■ 

Commercial  Appeal,  495  Union  Ave,  ! 

Memphis,  TN  38103.  j 

i 

_ CIRCULATION _  I 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CIRCULATION  DIRECTOR 
South  Carolina  daily  is  searching  for  an  ex-  1 
perienced  Circulation  Director  to  run  its  cir¬ 
culation  and  promotion  marketing  function 
for  a  9,000  circulation  daily  newspaper.  Ide¬ 
al  candidate  would  be  a  college  graduate, 
aggressive  and  dedicated  to  growing  circu¬ 
lation,  have  creative  marketing  and  promo¬ 
tion  proven  circulation  experience.  Position 
carries  excellent  salary,  benefits  and  poten¬ 
tial.  Send  resume  to: 

Publisher,  Daily  Journal  I 

P.O.  Box  547,  Seneca,  SC  29679  j 

Or  Fax  to:  (864)  882-2381 


The  Middle  Georgia  Newspaper  Group,  a 
Knight  Ridder  group  of  2  newspapers  and  a 
weekly  shopper,  is  searching  for  an  experi¬ 
enced  Circulatton  Director  to  run  its  circula¬ 
tion  distribution  and  marketing  function  for 
a  30  county  area  in  Middle  Georgia. 
Position  located  in  downtown  Macon,  GA. 
Ideal  candidate  would  be  a  college 
graduate,  aggressive  and  dedicated  to 
growing  circulation,  have  creative 
marketing  skills,  and  proven  circulation  di¬ 
rection  experience.  Position  carries  exceF 
lent  salary,  benefits  and  potential.  Send  re¬ 
sume  to; 

resume@maconteLcom  or  Fax; 

(478)  744-4498  Human  Resources 
The  Macon  Telegraph 
P.O.  Box  4167,  Macon  GA  31208 

CIRCULATION  RETAIL  SALES  MANAGER 
ST.  PAUL  PIONEER  PRESS 
This  position  develops  strategies, 
objectives,  policies,  and  procedures  for  sin¬ 
gle  copy  sales  of  the  Pulitzer  Prize  winning 
St.  Paul  Pioneer  Press.  It  is  responsible  for 
achieving  circulation  sales  and  revenue 
goals.  This  person  will  also  oversee 
service,  billing  and  distribution,  and  will  in¬ 
crease  single  copy  sales  through  marketing 
and  program  development. 

A  minimum  of  two  years  experience  in  mar¬ 
keting  and  single  copy  sales  is  required. 
Newspaper  circulation  and  marketing,  and 
management  experience  in  others  fields  is 
preferred.  Must  be  able  to  set  and  reach 
goals,  have  excellent  communication  and 
sales  skills,  and  the  ability  to  lead  staff  to 
obtain  results. 

The  Pioneer  Press  offers  excellent  compen¬ 
sation  and  benefits  programs.  We  are  an 
equal  opportunity  employer  and  value  diver¬ 
sify  in  the  workplace.  To  apply  for  this  chaF 
lenging  position,  please  send  you  resume 
to: 

Employee  Relahons 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
resumes@pioneerpress.com 
FAX:  (651  228  5197) 

HOME  DELIVERY  MANAGER 
The  St.  Paul  Pioneer  Press,  a  Knight  Ridder 
paper  in  a  competitive  market,  is  seeking 
qualified  candidates  to  lead  the  Circulation 
Home  Delivery  Division  in  providing  out¬ 
standing  customer  service  and  circulation 
growth.  This  position  reports  to  the  VP  Cir¬ 
culation,  and  is  responsible  for  developing 
and  implementing  plans  and  policies  to  en¬ 
sure  continued  subscriber  growth  and  re¬ 
tention.  Duties  include  hiring  and  training 
staff,  annual  budget  preparation  and  ex¬ 
pense  control,  and  overseeing  the  prepara¬ 
tion  of  various  reports. 

A  degree  in  business  or  related  field,  or 
equivalent  experience,  plus  at  least  five 
years  senior  management  in  circulation 
home  delivery  are  primary  qualifications. 
Must  have  successful  experience  with  stra¬ 
tegic  and  tactical  planning:  and  good  com¬ 
munication  and  organization  skills. 


Your  community  link  to  the  newspaper  industry  every  week  since 

1884! 


www.editorandpublisher.com 


CIRCUIATION  DIRECTOR  j,Qp.,g  delivery  are  primary  qualifications. 

To  supervise  a  GROWING  65,000  6  day  Must  have  successful  experience  with  stra- 

newspaper  in  suburban  Atlanta.  Great  mar-  tegic  and  tactical  planning;  and  good  com- 

ket,  great  company,  great  opportunity.  We  munication  and  organization  skills, 
need  an  individual  who  is  highly  motivated 

to  supervise  and  train  staff  as  newspaper  Employee  Relations 

continues  to  expand  its  circulation  area,  j  345  Cedar  Street 

Must  be  experienced  in  home  delivery  and  St.  Paul,  MN  55101 

customer  service.  Send  resume  to:  resumes@pioneerpress.com 

bob.mccray@gwinnettdailypost.com  FAX:  (651)  228  5197 
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-HELP  WANTED- 


EDITORIAL 


A.C.E. 

YOUR  FIRST  EDITING  JOB 
Innovative  daily  seeks  ACE  with  a  nose  for 
news,  ear  for  good  writing  and  ideas  how  to 
coach  writers.  Year-long  assignment 
perfect  for  experienced  reporter  looking  to 
learn  editing  skills.  Send  resume  and  clips 
to  Dean  Miller,  Managing  Editor,  P.O.  Box 
1800,  Idaho  Falls  ID  83403  or  E-mail: 
dmiller@idahonews.com 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ASSISTANT  CITY  EDITOR,  ENTERPRISE 
This  leader  will  oversee  a  new  team  that  is 
designed  to  be  ahead  of  popping  trends,  all 
over  breaking  news  and  a  constant  source 
of  surprise  and  hard-to-find  information  for 
readers  of  The  Indianapolis  Star.  This  editor 
must  be  a  broad  thinker,  well  read, 
informed  on  a  wide  array  of  issues  and  be¬ 
come  highly  attuned  to  the  pulse  of  Central 
Indiana  and  its  people.  This  editor  will  be 
well  versed  on  various  reporting  tools  - 
from  documents  to  databases  -  and  a  good 
coach  and  motivator  in  their  use  by  report¬ 
ers.  This  editor  will  have  a  keen  grasp  of 
the  fundamentals  of  storytelling  and  a 
honed  talent  for  editing  copy.  Among  the 
management  skills  required  will  be  a  deft 
ability  to  develop  quick  turnaround  stories 
that  have  depth  and  breadth  and  a  canny 
ability  to  have  his/her  team  regularly  pro¬ 
ducing  stories  even  as  some  work  on  long¬ 
er-term  pieces.  Schedule:  Tuesday  -  Satur¬ 
day,  10  a.m.  to  7  p.m.,  though  days  and 
hours  could  change  depending  on  news 
events  and  other  needs. 

Reports  to:  Assistant  Managing  Editor,  Proj¬ 
ects. 

Send  cover  letter  and  resume  to  Janet  Wil¬ 
liams,  Assistant  Managing  Editor,  Projects, 
The  Indianapolis  Star,  307  N.  Pennsylvania, 
Indianapolis,  IN  46206. 

E-mail:  jwilliams@indystar.com 

BUREAU  CHIEF 

Our  two  family-owned  Vermont  newspapers 
with  a  combined  circulation  of  34,000  are 
seeking  an  innovative  journalist  to  lead  our 
capital  bureau  and  maintain  our  reputation 
as  the  leader  in  coverage  of  state  govern¬ 
ment  and  politics.  The  ideal  candidate  will 
be  a  strong,  experienced  leader,  a  proven 
manager  and  team  player.  This  job  is  not 
solely  management,  the  ideal  candidate  is 
also  a  reporter.  The  ideal  candidate  will  be 
able  to  create  well-crafted,  in-depth  stories 
that  explore  the  state’s  issues,  events  and 
personalities.  Our  papers  publish  separate 
editions  six  days  a  week  (one  a  morning 
and  one  an  afternoon)  and  a  combined  Sun¬ 
day  edition.  Challenges  include  managing 
this  bureau  to  serve  the  varying  needs  of 
two  markets.  Comprehensive  benefits  pack¬ 
age  offered  including  401(k).  Send  resume 
with  cover  letter  and  writing  samples  to: 

Scott  Fletcher,  Managing  Editor 

The  Times  Argus 
540  N.  Main  Street,  P.O.  Box  707 

Barre,  VT  05601 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


EDITORIAL 


BUSINESS  REPORTERS:  Freedom 

Communications  Inc.  is  seeking  high-energy 
reporters  to  cover  business  for  a  monthly 
publication  in  Eastern  North  Carolina.  Ideal 
candidates  must  demonstrate  initiative,  a 
strong  competitive  spirit,  solid  writing  skills 
and  extensive  knowledge  of  business.  Send 
clips,  cover  letter  and  resume  to: 

Al  Johnson,  Freedom  ENC  Communications 
P.O.  Box  777,  Havelock,  NC  28532 


DESKTOP  PUBLISHER/PAGE  DESIGNER 
Needed  to  produce  weekly  community 
newspaper  in  this  Caribbean  p.iradise.  Must 
be  Mac  savvy,  proficient  in  QuarkXPress, 
Photoshop  and  other  related  software,  have 
strong  organizational  and  layout  skills.  Also 
must  be  a  stickler  for  detail,  be  able  to 
write  headlines  and  cutlines,  and  to  work  ef¬ 
ficiently  under  deadline  pressure. 
Journalism  degree  a  plus.  Salary 
$350/week.  Rush  resume,  samples  to  Box 
3010,  Editor  &  Publisher,  770  Broadway, 
7th  Floor,  New  York,  NY  10003. 


ENTERTAINMENT  EDITOR/WRITER 
The  Gainesville  (FL)  Sun,  a  New  York  Times 
Regional  Newspaper,  is  looking  for  a  talent¬ 
ed  editor/writer  to  edit  its  weekly  entertain¬ 
ment  magazine  and  cover  arts  and  enter¬ 
tainment.  Candidate  must  be  strong  editor 
and  lively  writer  with  wide  knowledge  and 
love  of  the  arts.  Gainesville  -  home  of  the 
University  of  Florida,  the  state's  flagship  uni¬ 
versity  with  45,000  students  -  is  about  an 
hour  away  from  both  the  Atlantic  Coast  and 
the  Gulf  of  Mexico.  Send  resume,  cover  let¬ 
ter,  clips  to  Features  Editor,  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
32614-7147,  or  call  (352)  374-5040. 

ENTERTAINMENT  REPORTER  for  People 
Magazine,  New  York  bureau.  Seven  years 
of  newspaper  reporting  experience 
required.  Show  business  contacts  a  plus. 
Please  send  clips  and  resume  to: 

Maria  Eftimiades,  New  York  Bureau  Chief 
Room  6-38, 1271  6th  Avenue 
New  York,  NY  10020 
Absolutely  No  Calls 

FULLTIME  STAFF  WRITERS 
The  Rhinoceros  Times  family-owned  con¬ 
servative  weekly  chain  of  newspapers  has 
openings  for  full-time  staff  writers  in  Char¬ 
lotte  and  Greensboro.  Experience  as  a  pro¬ 
fessional  writer  and  government  watchdog 
IS  required.  Send  resume  and  clips  to  Mark 
Pellin  at  The  Rhino  Times,  1420  ^  Mint  St., 
Suite  M,  Charlotte,  NC  28203  or  John  Ham¬ 
mer  at  The  Rhino  Times,  PO  Box  9421, 
Greensboro,  NC  27429. 


INVESTIGATIVE  REPORTER 
The  News-Leader  in  Springfield,  MO,  is  look¬ 
ing  for  an  investigative  reporter  who  can 
nail  a  story  even  when  people  won’t  talk. 
We’re  searching  for  a  journalist  accustomed 
to  daily  gumshoeing,  knowledgeable  about 
filing  FOI  requests  and  adept  at  mining 
databases.  The  News-Leader  is  a  65,000 
daily,  92,000  Sunday  newspaper  that  pub¬ 
lishes  in  the  Ozark  Mountains.  We  are  an 
equal  opportunity  employer  dedicated  to  en¬ 
terprise  and  investigative  reporting  and  nar¬ 
rative  storytelling.  Please  send  clips  and  a 
resume  to  Executive  Editor  David  Ledford, 
Springfield  News-Leader,  651  Boonville, 
Springfield,  MO  65806.  Send  E-mail  to: 
dledford@springfi .  gannett.com 


EDITORIAL 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
Cleveland  and  San  Francisco.  We  are 
searching  tor  candidates  who  have  a  fine 
touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exception¬ 
al  writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  exten¬ 
sive  editing  test.  New  Times  offers  compet¬ 
itive  salaries  and  benefits.  Qualified  candi¬ 
dates  should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


MANAGING  EDITOR 

The  Hickory  Daily  Record,  a  22,000- 
circulation  Media  General  owned  daily  in 
Western  North  Carolina  is  seeking  an  expe¬ 
rienced  editor  to  lead  the  newsroom.  Suc¬ 
cessful  candidate  must  possess  superior 
leadership,  writing  and  editing  skills.  Must 
be  courageous  and  understand  the  impor¬ 
tance  of  local  content  in  community  news¬ 
papers!  Must  have  vision  and  the  ability  to 
plan,  organize  and  execute  a  readership 
growth  strategy.  We  are  in  a  vibrant,  grow¬ 
ing  market  45  minutes  from  the  mountains 
and  1.5  hours  from  Charlotte,  NC.  This  is  a 
tremendous  opportunity  for  the  right  candi¬ 
date.  Please  send  cover  letter  and  resume 
to  David  King,  Publisher,  Hickory  Daily  Rec¬ 
ord,  P.O.  Box  968,  Hickory,  NC  28603. 

Or  E-mail:  dking@hickoryrecord.com 


PERDUE  FARMS  INC,  has  the  following 
opening  in  our  corporate  office  in  Salisbury, 
Maryland,  Production  Assistant  This  position 
is  responsible  with  assisting  with  the  con¬ 
tent,  creation,  and  production  for  internal 
and  external  communications  (videos,  cues, 
newsletters,  and  intranet  articles).  The  can¬ 
didate  must  possess  a  BS/BA  journalism, 
public  relations,  or  related  area,  with  24 
years  work  related  experience.  Candidates 
must  be  familiar  with  destop  publishing  with 
preference  for  candidates  possessing  work¬ 
ing  knowledge  of  QuarkXPress  and/or  Ado¬ 
be  Photoshop.  Perdue  offers  a  competitive 
compensation  and  benefits  package.  Wom¬ 
en  and  minorities  are  encourage  to  apply. 
Perdue  Farms  Incorporate 
Attn:  Human  Resources 
P.O.  Box  1537,  Salisbury,  MD  21802 
Fax:  (410)  8604329 
E-mail:  jobs@perdue.com 


REPORTER 

We  need  a  hard-news  reporter  who  loves  to 
dig,  plus  a  nine-month  temporary  adept  at 
covering  education.  We’re  a  family  owned 
newspaper  north  of  Seattle  with  a 
reputation  for  excellence.  Send  letter,  re¬ 
sume  and  clips  to  Human  Resources, 
Skagit  Valley  Herald,  P.O.  Box  578,  Mount 
Vernon,  WA  98273. 


EDITORIAL 


NIGHT  CITY  EDITOR 

The  St.  Paul  Pioneer  Press  has  an  opening 
for  a  night  city  editor  responsible  for  over¬ 
seeing  local  news  operations  in  late  after¬ 
noons  and  evenings.  Works  with  team  lead¬ 
ers  to  take  handoff  of  stories,  doing  first 
edits  and  backreading  other  lA  and  local 
cover  stories  for  fine-tuning  or  holes  to  fill 
with  night  reporter.  Changing  mix  and  play 
on  the  cover  and  inside  as  news  develops 
in  the  evening.  Provide  input  for  lA  as  sto¬ 
ries  develop  through  the  evening.  Edit  and 
supervise  night  general  assignment  report¬ 
er’s  coverage  of  breaking  news  and  enter¬ 
prise.  Coordinating  with  GVpublic  safety 
team  leader  for  assignments  that  build  dur¬ 
ing  the  day.  Increasing  the  number  of  local 
news  obituaries  would  be  a  priority,  as 
would  freshening  other  stories  through  the 
evening.  Assist  weekend  editors  in  planning 
coverage  on  Saturdays  and  Sundays.  As¬ 
signment-editing  experience  is  a  strong 
plus.  The  job  demands  ability  to  react  quick¬ 
ly  and  authoritatively  to  breaking  news.  Con¬ 
tact  Dave  Peters,  Senior  Editor/City  Edition 
at:  dpeters@pioneerpress.com  or 
(651)  228-5434. 


POLITICAL  REPORTER 
The  Lewiston  Tribune,  a  25,000-circulation 
a.m.  on  the  Washington/Idaho  border, 
seeks  an  experienced  reporter  to  staff  the 
Idaho  Legislature,  cover  state  and  regional 
politics  and  write  a  weekly  Page  1  column. 
This  is  an  opportunity  to  work  for  a  quality, 
family  owned  newspaper  and  cover 
high-profile  stories  that  often  receive  state¬ 
wide  play.  Live  in  an  area  that  offers  a  vari¬ 
ety  of  outdoor  adventures,  immediate  ac¬ 
cess  to  three  colleges,  a  mild  climate  and 
below-average  cost  of  living.  Send  resume, 
clips  and  references  to:  Paul  Emerson, 
Managing  Editor,  Lewiston  Tribune,  P.O. 
Box  957,  Lewiston,  ID  or: 

pemerson@lmtribune.com 


REPORTER 

Aggressive,  full-time  reporter  wanted  to 
cover  banking/finance  and  health  care  at 
weekly  business  newspaper.  Experience  in 
these  beats  preferred.  E-mail  or  mail  to: 

Heather  Martin,  hmartin@bizjournals.com 
137  N.  Main  Street,  Suite  800 
Dayton,  OH  45402 

REPORTER 

A  leading  entertainment  and  media-trade 
publication  has  an  immediate  opening  for  a 
Reporter  to  cover  the  cable  TV  industry  in 
New  York  City.  You  must  have  the  ability  to 
work  in  a  fast-paced  deadline  driven  envi¬ 
ronment.  The  ideal  candidate  will  have  at 
least  3  years  of  reporting  experience,  pref¬ 
erably  with  daily  publication.  Knowledge  of 
TV  strongly  preferred.  Email  resumes  as 
word  document  attachments  immediately 
[  to:  entertainrecruit@vnubuspubs.com 
In  addition,  mail  clippings  with  a  hard  copy 
of  your  resume  to:  VNU  Business  Publica¬ 
tions,  770  Broadway,  HR.  Dept  DS,  6th 
Floor,  NY,  NY  10003. 


WRITE  STORIES  that  get  youth  in  Philadel¬ 
phia  Archdiocese  excited  about  Catholic 
Faith.  Pagemaker,  MAC  experience 
required.  Resume/Clips  Attn:  Blake  Walker: 
Fax  (215)  587-3979 
Or  E-mail  bwalker@adphila.org 
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EDITORIAL 


REPORTERS 

The  Daily  Gazette,  a  53,000-circulation  in¬ 
dependent  daily  in  New  York's  Capital  Re¬ 
gion,  is  looking  for  reporters  who  can  bring 
tenacious  reporting  and  clear  writing  to 
community  news  coverage.  We  currently 
have  openings  for  a  business  writer  and  a 
general  news  reporter.  Send  resume  and 
work  samples  to  Thomas  Woodman,  Man¬ 
aging  Editor,  The  Daily  Gazette,  2345 
Maxon  Road  Ext.,  Schenectady,  NY 
12301-1090. 


REPORTERS  and  COPY  EDITORS 
We  asked  our  staff  why  you  should  work  at 
the  News  &  Record,  a  100,000-circulation 
daily  in  Greensboro,  NC.  They  said: 

“The  N&R  has  a  great  stable  of  storytellers 
who  are  willing  to  share  their  tricks.  They 
helped  me  refine  my  craft.”  -  Kerry  Hall,  win¬ 
ner  of  the  2002  National  Press  Club  award 
for  excellence  in  geriatric  writing. 

“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever  heard 
of."  -  Lydian  Bernhardt,  travel  editor. 

If  you  like  what  you  hear  and  have  at  least 
two  years  of  experience,  please  send  a  let¬ 
ter,  resume  and  work  samples  that  demon¬ 
strate  creativity,  initiative  and  news  judg¬ 
ment  to  Sheby  Luck  Newton,  Recruitment 
Coordinator,  News  &  Record,  P.O.  Box 
20848,  Greensboro,  NC  27420. 


REPORTERS  WANTED 

Do  you  have  what  it  takes  to  beat  the  com¬ 
petition  to  the  biggest  stories  in  the  world? 
Leading  national  publisher  currently  has 
New  York-based  reporter  positions 
available.  We're  looking  for  motivated  and 
aggressive  reporters  who  thrive  on  getting 
it  first  and  getting  it  right.  Our  publications 
reach  millions  of  people  every  week  and  are 
the  leaders  in  news,  entertainment  and  per¬ 
sonality  journalism. 

For  the  career  opportunity  of  a  lifetime 
send  resume  and  clips  to  Attn:  HR-NE, 
5401  NW  Broken  Sound  Boulevard,  Boca 
Raton,  FL  33487  or  Fax  to  (561)  989-1298. 
EOE  m/f/d/v 


SPORTS  EDITOR 

The  Fresno  Bee,  Central  California's  leading 
newspaper,  is  seeking  a  sports  editor  with 
a  passion  for  good  writing  and  local  and  re¬ 
gional  sports  coverage.  The  successful  can¬ 
didate  will  have  a  track  record  of  producing 
strong  enterprise  and  investigative  efforts, 
coaching  writers  and  editors  and  directing  a 
daily  report  thafs  brimming  with  information 
and  convenient  for  readers.  Please  send  re¬ 
sumes  and  work  samples  to  Betsy  Lumbye, 
Managing  Editor,  The  Fresno  Bee,  1626  E 
St.,  Fresno,  CA  93786. 


SPORTS  WRITER 

The  Watertown  Daily  Times,  a  33,000- 
circulation  daily  in  Northern  New  York  state, 
seeks  an  energetic  sports  writer  to  join  an 
aggressive,  hard-working  staff.  Responsibili¬ 
ties  include  covering  all  aspects  of  high 
school,  college  and  recreational  sports. 
Please  send  resume/clips  to: 

Gregory  Gay,  Executive  Sports  Editor 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 


EDITORIAL 


RESEARCH  REPORTER 
The  Kiplinger  organization,  one  of  America's 
most  respected  business  and  personal  fi¬ 
nance  publishers,  located  just  two  blocks 
from  the  White  House,  is  seeking  a  bright, 
motivated,  inquisitive  individual  for  a  re¬ 
search  reporter  position  on  our  Kiplinger's 
Personal  Finance  magazine  staff.  Individual 
to  fact-check  articles  for  factual  accuracy. 
Applicants  must  have  a  B.A.  in  Journalism 
or  related  field.  Excellent  fact-checking,  re¬ 
search  and  reporting  skills.  Strong  analyti¬ 
cal,  quantitative  and  communication  skills. 
Must  be  able  to  work  well  as  part  of  a  team 
under  the  pressure  of  deadlines.  Good  com¬ 
puter  skills  are  essential. 

The  Kiplinger  organization  offers  excellent 
benefits,  including  pension,  profit  sharing, 
401(k),  health  and  dental  coverage,  and 
more,  plus  competitive  salaries  and  terrific 
growth  opportunities.  Qualified  applicants 
should  send  cover  letter,  resume  and  tran¬ 
script  to: 

Personnel  Department 
Kiplinger's  Personal  Fnance  Magazine 
1729  H  Street  NW,  Washi^,  DC  2(XX)6 
FAX:  (202)  496-1817 
personnel.department@kiplinger.com 
Equal  Opportunity  Employer 


STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Houston.  We're  looking 
for  someone  who  understands  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  have  a  solid  background 
in  news  and  be  able  to  create  in-depth, 
well-crafted  stories  that  explore  the  issues, 
events  and  personalities  of  their  community. 
New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


The  Ames  Tribune  seeks  a  SPORTS  RE¬ 
PORTER  to  serve  as  primary  writer  for 
weekly  newsprint  magazine  devoted  to  cov¬ 
erage  of  Iowa  State  University  athletics. 
Send  cover  letter,  resume  and  clips  to 
David  Kraemer,  editor,  Ames  Tribune,  317 
Fifth  St.,  Ames,  lA  50010,  E-mail: 

dkraemer@amestrib.com,  or  call 
(8001-234-8742 


THE  DAYTONA  BEACH  News-Journal  is 
seeking  a  copy  editor/page  designer  for 
the  Night  News  Desks.  Preferred  candidate 
has  3-5  years  copy  desk  experience,  includ¬ 
ing  page  layouVdesign.  Pagination  skills 
and  reporting  background  a  plus.  Mail  or 
E-mail  a  cover  letter  and  resume  with  refer¬ 
ences  and  clips  to: 

Chris  Seymour 

Deputy  Managing  Editor-Production 
Dayton  Beach  News-Journal 
P.O.  Box  2831,  Dayton  Beach,  FL  32120 
E-mail:  chris.seymour@news-jrnl.com 


EDITORIAL 


WRITER/REPORTERS 

The  Best  Little  Newspaper  in  Florida  (40K) 
has  won  28  awards  so  far  in  2002-eight  of 
them  national.  But  we  want  more  prizes. 
Thafs  why  we're  looking  for  talented,  ener¬ 
getic  writer/reporters  who  believe  newspa- 
pering  should  be  inspirational,  fun  and  chaF 
lenging.  Come  join  The  Dreamers  Team  at 
the  Charlotte  Sun  in  beautiful  Southwest 
Florida.  E-mail  City  Editor  Chris  Porter  at: 
Porter@sun-herald.com 
EOE  Drug  Free  Workplace 


HUMAN  RESOURCES 


VP-HUMAN  RESOURCESAEGAL 
Large  Midwest  based  Publishing  group  has 
an  immediate  opening  for  a  Corporate  VP- 
Human  ResourcesAegal.  This  position  will 
be  responsible  for  coordinating  all  Human 
Resource  issues  for  the  company.  The  pre¬ 
ferred  candidate  will  have  a  legal  degree 
specializing  in  employment  or  labor  law. 
Candidates  should  have  demonstrated 
strong  people  and  leadership  skills  with  ex¬ 
cellent  problem  solving  and 
communications  skills.  Must  be  an  aggres¬ 
sive  self-starter  with  5  plus  years  of  Human 
Resource  management  experience. 

Position  offers  a  competitive  salary  and 
comprehensive  benefit  package.  If  you 
meet  the  above  requirements  and  are  inter¬ 
ested  in  the  position,  please  mail  your  re¬ 
sume  and  a  cover  letter  indicating  compen¬ 
sation  requirements  to: 

Box  3002,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 
Or  E-mail:  hpreuss@editorandpublisher.com 
with  Box  3002  in  the  subject  line 
EOE 


INFORMATION  SYSTEMS 


NEWSROOM  SYSTEMS  EDITOR 
The  Fayetteville  Observer,  a  70,000 
morning  daily  in  North  Carolina,  needs  a 
newsroom  computer  systems  editor.  Top 
candidates  currently  work  in  a  similar  posi¬ 
tion  or  have  had  the  experience  and  enjoy 
working  with  users.  Familiarity  with  both 
PCs  and  Macs  is  important.  Familiarity  with 
front-end  system  software  is  a  must.  The 
editor  focuses  on  the  needs  of  newsroom 
I  users  and  serves  as  a  liaison  with  the  Infor¬ 
mation  Systems  and  Production  depart- 
I  ments.  Hours  generally  are  3  p.m.  to  mid¬ 
night,  with  some  flexibility.  Send  a  letter  of 
interest,  resume  and  references  to: 

Mike  Arnholt,  Managing  Editor 
The  Fayetteville  Observer 
P.O.  Box  849,  Fayetteville,  NC  28302 
E-mail:  marnholt^ayettevillenc.com 


MAILROOM 


MAILROOM  MANAGER  for  12,000- 
circulation  daily  with  commercial  printing 
operation.  Located  in  the  Arkansas  River 
Valley  with  mountains  to  the  north  and 
south.  Great  area  for  outdoor  activities.  Ex¬ 
cellent  opportunity  with  a  growing  company. 
Apply  to:  Publisher,  The  Courier,  P.O.  Box 
887,  Russellville,  AR  72811.  Fax  (479) 
968-2832.  menderle@couriernews.com. 

EOE 


MAILROOM 


MAILROOM  MANAGER 
Seeking  an  experienced  Mailroom  Manager 
to  oversee  the  mailroom  operation  of  a 
7-day,  38,000  circulation  morning  paper. 
Will  supervise  a  crew  of  approximately  40. 
Duties  will  include  scheduling,  meeting 
deadlines,  maintaining  records  and  reports, 
j  and  supervising  equipment  maintenance 
.  and  repairs.  Requires  mailroom 
I  supervisory  experience  and  5  years  expe- 
'  hence  on  a  HeidelbergAlarris  1472  or 
j  1372.  We  offer  an  excellent  salary  and  a 
'  full  range  of  benefits  including  medical  with 
I  a  prescription  card,  dental,  vision, 
short-term  disability  plus  401(k).  Send  de¬ 
tailed  resume  with  salary  requirements  to: 

Human  Resources 
The  Morning  News 
P.O.  Box  7 

Springdale,  AR  72765 
FAX:  (479)  872-5006 


MARKETING 


!  DIRECTOR  OF  MARKETING 

I  Leading  Los  Angeles  based  entertainment 
I  trade  publication  has  an  immediate  opening 
for  a  Director  of  Marketing  to  manage  all 
marketing,  promotions,  and  publicity.  Es¬ 
sential  job  responsibilities  include  managing 
and  creating  copywriting  materials  and  the 
development  of  sales  and  marketing  collat¬ 
eral  to  support  the  sales  department.  Over¬ 
see  the  development  of  all  house  adver¬ 
tisements,  develop  cross  platform  opportu¬ 
nities  to  expand  the  brand,  and  work 
closely  with  the  circulation  department  to 
develop  sales  initiatives  and  marketing  ef¬ 
forts.  Oversee  all  special  events  as  well  as 
manage  all  budgetary  matters  that  involve 
Sales/Marketing  joint  initiatives.  Supervises 
j  a  staff  of  seven.  The  ideal  candidate 
I  will  have  at  least  5  years  working  in  publish- 
I  ing  and  frlO  years  of  related  marketing  ex- 
I  perience.  Must  have  strong  leadership  and 
i  organizational  skills,  previous  management 
!  experience  and  be  skilled  in  effectively  de- 
I  signing  and  writing  promotional  and  presen- 
I  tation  materials  for  the  sales  and  manage- 
j  ment  team.  Degree  in  Business  Adminis¬ 
tration,  Marketing  or  related  field  required. 
Please  submit  a  copy  of  your  resume  and  a 
cover  letter  with  salary  requirements  to: 
VNU,  Human  Resources  5055  Wilshire  Blvd. 
Suite  600  Los  Angeles,  CA  9(X)36. 


I  MARKETING  DIRECTOR 

!  We  are  seeking  an  experienced  marketing 
I  director  for  a  group  of  small  community 
!  newspapers  in  the  western  United  States. 
This  is  an  excellent  opportunity  for  an  inno¬ 
vative,  aggressive  individual  to  coordinate 
advertising,  marketing  and  promotion  of 
daily,  weekly  and  shopper  publications  for  a 
forward  thinking  company.  Excellent 
benefit  package,  including  401(k). 

Resume  and  cover  letter  to: 

Box  2969,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

Or  E-mail  with  Box  2969  in  subject  line  to: 
mmacmahon@edrtorandpublisher.com 


Advertisers  call  Michele  Golden  at  (6461654-5304 
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PUBLIC  RELATIONS 


The  U.S.  Nuclear  Regulatory  Commission,  which  regulates  the  civilian  use  of 
nuclear  power  and  materials  to  protect  the  public,  has  the  following  opportunity  in 

Rockville,  Maryland. 

Public  Affairs  Officer 

Salary:  $78,265  -  $101,742 
V'a<*an<‘y  .\nnouiiceiiien(:  #()PA-2002-0002 

The  incumbent  will  carry  out  the  Commission’s  public  affairs  policy  and 
programs  and  act  as  the  day-to-day  liaison  for  activities  between  NRC 
headquarters  and  the  news  media,  members  of  the  public,  and  educational 
organizations. 

Applicants  must  have  progressively  responsible  experience  which  demonstrates 
possession  of  strong  analytical,  written/oral  communication,  and  interpersonal 
skills.  This  experience  is  commensurate  with  a  degree  from  an  accredited 
university  or  college  in  an  appropriate  field  of  study  and  several  years  of 
progressively  responsible  work  experience  in  the  area  of  news  reporting  and/or 
public  affairs. 

How  to  Apply 

For  a  detailed  job  description  and  to  apply  on-line,  please  visit  our  Web  site 
at:  www.nrc.gov/who-we-are/employment.html  and  refer  to  Vacancy 
Announcement  #OPA-2002-0002.  To  enter  your  resume  into  the  system,  simply 
prepare  it  using  WordPerfect,  Word,  or  another  commonly  used  program 
(please  reference  Dept.  A-2389  in  your  resume),  then  copy  and  paste  your 
resume  into  NRCareers.  On-line  applications  will  be  accepted  through  9/6/02. 
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An  equal  opportunity  employer.  M/F/DA/. 
U.S.  citizenship  required. 
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PRESS  OPERATIONS  MANAGER 
The  St.  Petersburg  Times  is  seeking  a  dy¬ 
namic  leader  for  our  Metro  Press,  Ware¬ 
house,  and  Sheet-Fed  printing  operations. 
This  key  management  position  is  essential 
in  maintaining  and  enhancing  the  high 
quality  standards  for  printing  Florida’s  best 
newspaper.  The  position  is  responsible  for 
providing  management  oversight  for  the  de¬ 
partments  including  staff  development, 
planning  and  execution  of  capital  projects, 
budget  development  and  management, 
deadline  and  quality  performance,  and 
cross-departmental  communication.  Quali¬ 
fied  candidates  will  have  demonstrated  ex¬ 
perience  and  success  in  effective  communi¬ 
cations  and  interpersonal  skills,  problem 
solving,  organizational  skills,  staff  develop¬ 
ment,  and  technical  knowledge  of  produc¬ 
tion  and  press  operations.  Experience 
should  include  five  or  more  years  in  man¬ 
agement  of  newspaper  or  printing  opera¬ 
tions.  This  position  offers  a  competitive  sal¬ 
ary  with  excellent  benefits.  For 
consideration  please  reply: 

The  St.  Petersburg  Times 
Attn;  Human  Resources 
I  490  First  Avenue  South 

St.  Petersburg,  FL  33731 
E-mail:  resumes@sptimes.com 


PRESS  OPERATOR 

Goss,  S.C.  press  operator  with  trimmer  ex¬ 
perience.  Sioux  Falls,  SD.  Fax  resume: 
(605)  335-6873  or  call:  (800)  843-6805 
Attn:  K.A.  Lesnar,  President 
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PRODUCTION  MANAGER 
A  premier  Central  Virginia  daily  newspaper 
in  a  desirable  community  has  an  opening 
for  a  production  manager.  This  position  is 
responsible  for  all  phases  of  production  at 
the  newspaper  from  pre-press  to 
packaging.  This  department-head  level  job 
is  also  responsible  for  maintenance  and 
safety  at  the  newspaper’s  physical  plant 
and  grounds.  This  position  reports  to  the 
publisher  of  the  newspaper,  and  is  respon¬ 
sible  for  recruitment,  hiring  and  supervision 
of  27  full  and  part-time  employees. 

Tech  Skills:  Must  have  a  strong  background 
in  all  press,  pre-press,  and  packaging 
equipment  operations  and  maintenance. 
Jobs  Skills:  Must  be  able  to  deal  effectively 
with  staff  and  general  public  and  possess 
good  leadership  skills.  Must  be  able  to 
work  independently  and  exercise  good 
judgement.  Must  be  able  to  communicate 
clearly;  must  have  a  strong  mechanical  apti¬ 
tude  and  good  problem-solving  skills.  Must 
be  able  to  read,  interpret,  and  follow  in¬ 
structions  given  in  technical  manuals. 

High  School  graduate  or  equivalent.  Prior 
supervisory  experience  necessary.  Salary 
competitive.  Send  resume  and  wage  re¬ 
quirements  to: 

Box  2985,  Editor  &  Publisher  Classified 

770  Broadway  7th  Floor 
New  York.  NY  10003 
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1  CIRCULATION  MANAGER  j 

Manage  a  hand  and  automated  inserting  j 
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-POSITIONS  WANTED- 


ADMINISTRATIVE 
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SALES  DIRECTOR 
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I  with  22  years  publishing  and  sales  experi- 
I  ence  in  the  newspaper  and  magazine  indus¬ 
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SALES 


Philadelphia  Newspapers,  Inc.,  is  looking 
for  CONTRACTORS  to  operate  an  in-store 
Kiosk  program.  Ideal  company  ability 
to  hire,  train  and  retain  a  motivated  sales 
team.  Call:  (215)  851-2973. 
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E-mail:  Adartist777@aoLcom  for  more  info. 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates:  12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 
one-inch  minimum 
halt-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $61 .00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
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{continiied  on  page  21 }  dailies,  The 

Denver  Post  and  the  Rocky  Mountain  News, 
are  both  fire  veterans.  I’ve  watched  them  do 
a  solid  job  the  past  few  years  in  educating 
the  public  as  to  why  wildfires  aren’t  going 
away.  “I’ve  been  on  horrific  fires,”  says  Jim 
Trotter,  assistant  managing  editor  for  news 
at  the  Rocky  and  point  editor  for  the 
paper’s  wildfire  coverage.  “I  worked  at  the 
San  Jose  [Calif.]  Mercury  News,  so  I’ve 
seen  the  Oakland  Hills  firestorm.  The  fires 
in  Malibu.”  And  Colorado  right  now  is  as 
bad  as  it  gets,  he  says. 

Trotter  is  right.  All  signs  —  from  anec¬ 
dotes  to  historical  trends  to  hard  science  — 
point  to  bigger  wildfires.  And  while  the 
surge  of  people  moving  into  homes  in  fire 
country,  starting  in  the  1970s,  is  partly  to 
blame,  government  is  also  on  the  hook. 

The  fire  that  set  the  stage  for  America’s 
21st-century  wildfire  politics  occurred  near 
Los  Alamos,  N.M.,  in  May  2000.  It 
scorched  an  area  three  times  the  size  of 
Manhattan,  destroyed  280  homes,  and 
caused  more  than  $1  billion  in  damage. 

The  fire  came  dangerously  close  to 
plutonium-storage  facilities  at  the  Los 
Alamos  National  Laboratory. 

Congress  responded.  It  approved  the 
2001  National  Fire  Plan,  a  $1.6-billion 
annual  infusion  into  the  Department  of 
Interior  and  Department  of  Agriculture’s 
Forest  Service,  the  nation’s  two  largest  land 
stewards.  It  was  the  single  greatest  federal 
effort  ever  to  reduce  wildfire  threats.  The 
mission?  Protect  the  wildland/urban  inter¬ 
face  with  firefighting  and  forest  “thinning” 
projects.  Budgets  doubled  and  even  tripled 
at  all  government  levels.  And,  for  the  first 
time,  the  nation’s  top  firefighting  chiefs  said 
their  crews  were  at  100%,  stocked  vvith 
cash  and  equipment.  “We’ve  never  been  at 
this  point  before,”  Lyle  Laverty,  America’s 
wildfire  czar,  told  me  last  year. 

Fire  stakes  and  stories 

Colorado’s  wildfire  profile  is  one  of  the 
most  explosive  in  the  country,  says  the 
Rocky's  Trotter,  ^fhe  state  population  grew 
nearly  31%  from  1990  to  2000.  “We  added 
a  million  people. ...  And  a  lot  of  people, 
hundred  of  thousands  of  people,  have 
moved  into  the  ‘red  zone.’”  The  “red  zone” 

—  an  area  lying  mostly  in  the  foothills  west 
of  Denver,  Colorado  Springs,  and  Boulder 

—  is  a  catastrophe  waiting  to  happen. 

The  National  Fire  Plan  is  designed  to 

help  reduce  the  wildfire  risk  here.  But 
prevention  is  about  money.  And  critics 
and  wildfire  veterans  say  that  Washington’s 
billion-dollar-plus  fire-plan  package  is 
mired  in  wasteful  bureaucracy,  making 


I  firefighting  more  dangerous  than  ever. 

I  Proof  is  on  the  front  lines.  Last  year, 

5,500  new  on-the-ground  firefighters  were 
hired,  a  40%  increase  for  some  agencies. 

;  With  the  infusion  came  rookies.  Grunt 
5  firefighters  are  now  squad  bosses,  squad 
j  bosses  are  crew  bosses,  crew  bosses  are 
i  supervisors,  and  so  on.  And  after  several 
;  articles  voiced  the  fhistration  of  some  fire 
!  officials,  their  fears  became  reality  at  the 
I  Thirty'  Mile  Fire  in  Washington  state, 

I  where  four  young  firefighters  died  after 
'  being  caught  in  a  bum-over.  Three  were 
rookies  hired  with  fire-plan  money;  the 
fourth  was  a  newly  anointed  crew  leader. 

A  federal  investigation  concluded  a  lack 
of  leadership  experience  and  treiining 
contributed  to  their  deaths. 

Clearly,  journalists  are  facing  a  tough 
task  in  covering  wildfire  and  its  bureau¬ 
cracy.  Five  agencies  mn  by  two  federal 
;  departments  —  Agriculture  and  Interior  — 
i  all  coordinate  through  the  National  Inter¬ 
agency  Fire  Center  (NIFC)  to  fight  a 
natural  phenomenon  that  knows  no 
boundaries  or  timetable.  Then  there  are 
thousands  of  state  and  local  agencies  with 
additional  firefighters,  jurisdictional  con¬ 
trol,  and  budgets.  It’s  a  head-scratching 
:  maze  of  land  management  that  even  insid¬ 
ers  say  is  daunting  in  complexity  and  coor¬ 
dination  —  and  generally  goes  unexamined. 

Yet,  in  June,  a  General  Accounting 
Office  (GAO)  investigation  warned  that  the 
government’s  land  agencies  “may  not  be  as 
prepared  as  they  could  be  to  manage  fires.” 
The  report  questions  the  allocation  of  funds 
and  notes  more  than  half  of  federal  lands 
;  still  do  not  have  fire-management  plans, 

!  as  required  by  the  new  fire-plan  law.  But 
a  LexisNexis  search  reveals  that  very  few 
media  outlets  caught  the  GAO  report,  a 
disturbing  discoveiy  considering  the  tragic 
scope  of  this  fire  season. 

Meanwhile,  firefighters’  tools  are  also 
coming  into  question.  Three  firefighting 
I  aircraft  —  one  built  during  World  War  II 
I  —  have  crashed  this  season.  “We’ve  got  to 
have  greater  scmtiny  of  certain  types  of 
equipment,  like  the  air  fleet,”  says  John 
Davidson,  state  editor  for  The  Denver  Post. 

\  “It’s  really  scary  because  it’s  becoming 
!  apparent  the  air  fleet  is  aging  and  not  up 
:  to  a  year  like  this.” 

;  Better  red  than  dead 

When  I  ask  one  of  the  country’s  foremost 
experts  on  vvildfire  what  he  deems  the 
biggest  problems  with  coverage,  the 
question  unleashes  a  flood  of  responses. 

“This  endless  reciting  of  wildfire  as 
battlefield  metaphor,”  Stephen  J.  Pyne,  a 
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professor  in  the  School  of  Life  Sciences  at 
Arizona  State  University  (and  author  of  two 
important  books  on  the  subject),  begins. 
“There’s  this  juvenile  sports  literature 


j  inflated  with  war  imagery.  It  may  look  like 
I  a  war  front  with  all  the  firefighters  and 
i  equipment,  but  when  you  get  beyond  that, 
it  doesn’t  hold.  And  it  also  suggests  our 


I  relation  with  fire  is  a  fight.  And  we’ve  learned 
much  more  that.” 

Pyne  thinks  the  media  have  done  a  good 
job  in  demonstrating  that  “fires  are  not 
extraterrestrial  visitations,”  but  that  the 
government’s  fire-plan  war  “is  beginning  to 
look  a  lot  like  the  war  on  drugs.  Maybe  it 
shouldn’t  be  a  war  at  all.”  And  yet,  no  one  is 
asking  that  question:  “We  don’t  have  fire 
commentators  to  pick  up  [the  debate],”  he 
notes.  “We  have  people  writing  about 
baseball,  golf,  cooking.  But  we  don’t  have 
culturally  informed  commentators  on  fire. 
And  that’s  not  creating  a  body  of  learning.” 

That  lack  of  learning,  Pyne  surmises,  is 
coupled  with  a  lack  of  fire  experience  in 
newsrooms.  So,  not  too  surprisingly,  news¬ 
rooms  over  the  past  few  years  have  been 
pondering  the  value  of  the  S130/190  wildfire 
training  course  in  pursuit  of  the  “red  card.” 

The  course  runs  three  days  and  qualifies 
you  to  join  a  hand  crew  to  fight  Type  II  wild¬ 
fires.  And  every  year,  to  requalify,  you  have  to 
go  through  a  four-hour  refresher  and  take  a 
physical-fitness  test:  run  one  and  a  half  miles 
in  under  12  minutes  or  walk  three  miles  in 
45  minutes  wearing  a  45-pound  pack.  When 
I  spoke  to  the  Post  and  Rocky,  they  proudly 
boasted  that  several  of  their  reporters 
carried  red  cards. 

Still,  while  recently  reporting  on  the 
Hayman  fire  for  two  national  magazines,  I 
found  my  fire  experience  and  red  card  meant 
little.  Today’s  prime-time  fires  are  as 
accessible  as  a  special-operations  mission  in 
Afghanistan.  The  scenario  runs  the  same: 
Journalists  gather  at  an  established  media 
center,  and,  as  long  as  they  have  the  required 
wildfire  gear,  they  get  put  on  a  school  bus 
and  driven  to  a  nice  (albeit  distant)  view  of 
the  fire.  They  won’t  see  homes  burning.  And 
photographers  will  be  asked  not  to  shoot 
destroyed  structures.  Nor  will  members  of 
the  media  hear  fire  crews  discuss  whether  or 
not  they’re  getting  the  supplies  they  need. 

It’s  adeptly  controlled  news  gathering, 
all  orchestrated  by  the  public-information 
officer,  who  sits  at  a  round  table  with  the 
incident  commander,  the  fire’s  big  boss.  It’s 
not  a  conspiracy,  but  “the  PIOs  do  really  try 
to  control  information,”  says  the  Rocky’s 
Trotter.  “And  having  a  red  card  doesn’t  give 
you  guaranteed  access.” 

When  I  called  the  National  Interagency 
Fire  Center  in  Boise,  Idaho,  the  nation’s 
wildfire  headquarters,  I  asked  Jack  Sept,  a 
27-year  PIO  veteran,  whether  a  newsroom 
should  have  red-carded  reporters.  His 
answer  surprised  me. 

It  seems.  Sept  says,  the  standards  used  in 
the  awarding  of  red  cards  vary  widely  —  and 
dangerously.  Some  agencies,  typically  in 
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small,  rural  areas,  have  simply  given  red  | 
cards  to  reporters  with  only  a  few  hours  of  | 
training  —  without  requiring  either  the  I 
three-day  course  or  the  physical-fitness  test.  [ 
“So  there’s  a  huge  debate  going  on  here,” 

Sept  says.  “A  memo  came  to  me  yesterday ... 
questioning  the  red  card  given  to  media. 

There  is  no  consistency.” 

Instead,  Sept  says,  the  NIFC  is  considering 
the  development  of  a  media  wildfire  training 
certificate  —  a  “several  hours”  course  that 
would  educate  reporters  on  the  basics  of 
wildfire.  Useful,  but,  as  Trotter  points  out,  if  \ 
you  do  get  behind  the  checkpoints  and  you 
do  end  up  dealing  \vith  a  fnendly  PIO,  a  red  i 
card  likely  will  get  you  closer  to  the  stories. 

Sept  agrees  when  I  push  him,  though  in  a 
roundabout  way:  “Look,  if  you’re  a  camera¬ 
man  with  a  big  camera,  who  looks  over¬ 
weight,  no  red  card,  you’re  not  going.”  i 

Cool  heads  and  cool  threads  \ 

An  anecdotal  snapshot  of  big  newspaper  ! 
companies  reveals  no  sign  of  policies  on  j 
training  reporters.  They  appear  to  leave  such  j 
decisions  up  to  newsroom  managers.  “In  j 
corporate,  we  don’t  set  policy  on  this  sort  of  j 
thing.  We  advise,”  says  Tara  Connell,  a  | 

spokeswomem  for  Gannett  Co.  Inc.  “And  | 
one  of  our  key  pieces  of  advice  is:  don’t  I 
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do  anything  stupid  and  don’t  get  hurt.” 

Back  in  the  Denver  newsroom  trenches, 
Trotter  and  Davidson  say  it’s  important 
that  some  reporters  get  red  cards.  Papers 
anywhere  near  the  23,000  “high  risk” 
communities  should  order  equipment  now 
(see  box,  p.  11)  so  their  coverage  will  not  be 
crippled  if  a  wildfire  flares  nearby. 

Yet,  by  far,  they  say  the  best  role  a 


HDTTVPE: FIRE  NEWS  ONLINE 


■  National  Interagency  Fire  Center 
littpyA»ww.nifc.gov  Up-to-date  information  on  wildfires 
across  the  county. 

■  Global  Fire  Monitoring  Center 
httpyA*ww.fire.uni-freiburg.de  An  international  wildfire 
site  with  an  array  of  helpful  information  on  the  subject 

■  “The  Fireline” 

http:/A«wviLwildfirecentral.org  A  great  clearinghouse 
of  articles  and  government  reports  concerning  wildfires. 


newspaper  can  play  during  a  wildfire  is 
getting  out  the  basics  of  what’s  happening. 

“In  2000  [Colorado’s  last  bad  fire  season], 
we  weren’t  prepared,  and  our  traditional 
ways  of  getting  information  weren’t 
working,”  says  Davidson,  a  newsman  for  30  j 

years.  “Local  residents  who  had  connections  ! 
were  putting  stuff  up  on  the  Internet  that 
even  the  fire  people  weren’t  putting  out.” 


So,  over  the  last  two  years,  the  Denver 
dailies  have  put  a  lot  of  money  and  time  into 
wildfire  preparation.  The  Post  identifies 
reporters  and  editors  who  will  cover  the 
paper’s  initial  attack  on  a  fire.  Though  most 
do  not  have  red  cards,  all  wildfire  reporters 
are  equipped  with  fire  gear  that’s  kept  in 
their  cars.  The  Rocky  does  the  same.  (The 
cost  of  the  equipment  is  $500  for  each 
reporter.)  A  list  of  sources  is  circulated 
throughout  the  newsroom  should  others  be 
pulled  into  the  coverage. 

“And  we  learned  how  the  bureaucracy 
worked  out  in  the  field,”  the  Post's  Davidson 
says.  “We  learned  how  to  get  access  to  certain 
reports  and  how  useful  those  reports  can  be. 
...  We  just  learned  what  to  ask  for.”  And  that 
means  wildfire  coverage  begins,  well, 

“almost  like  the  Boy  Scout  thing,”  says 
Davidson.  “Be  prepared.” 

But  with  the  Hayman  fire  still  smoldering 
and  Colorado’s  red  zone  still  primed  to 
explode,  has  the  preparation  worked? 
Davidson  pauses  a  few  seconds.  “Given  the 
type  of  fire  years  we’ve  been  having,”  he  says, 
“I  think  that  it’s  been  very  valuable.”  11 

Moscou,  a  frequent  contributor  to  E&P, 
recently  covered  wildfires  for  The  New 
York  Times  Magazine. 
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he  Knight  Center  for  Specialized 
Journalism  offers  fellowships  for  an 
in-depth  seminar  on  stem  cells.  Develop¬ 
ments  in  medical  applications,  ethical 
questions,  politics  and  policy  will  be 
investigated.  Applications  invited  from 
print  and  broadcast  reporters,  editors  and 
editorialists.  Fellowships  cover  the  semi¬ 
nar,  lodging,  meals  and  partial  travel. 
Participants  gain  sources,  story  ideas 
and  a  network  of  colleagues. 
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October  27-30 
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for  Specialised  Journalism 


To  apply,  send  three  copies  each  of.  a  resume;  an  application  statement  of  500  words  or  less;  a 
supervisor's  strong  nominating  lener  that  also  agrees  to  cover  salary  and  partial  travel;  and  three 
clips.  Broadcasters  send  an  audiotape  or  VMS  videotape.  Send  application  to: 

Knight  Center  for  Specialized  Journalism 
University  of  Maryland,  Inn  and  Conference  Center 
3501  University  Btvd.  East,  Adelphi,  MD  20783-8068  ■  (301)985-7279 
knight@umail.umd.edu  ■  www.knightcenter.unKl.edu 

Funded  by  the  John  S.  and  James  L  Knight  Foundation,  the  center  is  affiliated  with  the  University 
of  Maryland's  ^ilip  Merrill  College  of  Journalism. 
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Newly  merged  Atex  Media  Command  picks  Barry  Group’s  brains 

BY  JIM  ROSENBERG 

Overshadowed  by  the  merger  creating  its  new 
parent  company,  the  Barry  Group  was  acquired  July 
28  by  Atex  Media  Command.  Both  transactions 
bring  to  new  levels  two  related  trends  among  ven¬ 
dors:  consolidation  and  breadth  of  product  offerings. 
Earlier  combinations  gave  rise  to  editorial,  advertising,  production, 
and  business  systems  at  the  pre-merger  Atex  Media  Solutions  and 
Media  Command.  But  the  efficiencies  of  such  systems  could  cut  costs 


only  so  far.  The  next  step  was  a  technology 
assist  for  revenue  via  customer-relationship 
management  (CRM),  database  mining,  or 
,  overarching  enterprise  resource-planning 
systems.  Not  native  to  newspapers,  the  likes 
I  of  SAP,  Siebel,  and  Sybase  now  knock  on 

publishers’  doors  with  media/print-specific 
solutions,  while  more  familiar  names  form 
partnerships  —  Atex  as  a  reseller  for 
Sybase,  for  example.  In  contrast.  Media 
Command  courted  a  4-year-old  firm 
founded  by  former  newspaper  executives. 

Sybase’s  Business  Intelligence  division 
competes  with  the  Bany^  Group.  An  Atex 
spokesman  said  the  company  will  deter¬ 
mine  in  60  to  90  days  the  role  that  business 
analytic  tools  from  either  or  both  may  play. 

To  mate  the  appropriate  technology  and 
the  know-how  to  best  exploit  it,  the  old 
Media  Command  sought  to  move  “another 
step  beyond  providing  just  transaction- 
oriented  systems,”  said  Da\id  Frenkel. 
Systems  integration.  Web-enabling,  and 
mapping  were  needed  to  erect  what  the 
,  Tampa,  Fla.-based  firm’s  former  chief 
operating  officer  called  “an  infrastructure  to 
I  support ...  best  practices.”  To  do  so,  it  chose 
to  buy  the  brains  and  get  an  established 
enterprise  rather  than  build  a  new  business. 

The  Barry  Group  was  looking  for  a  soft¬ 
ware-development  partner,  said  its  presi- 
1  dent,  Lawrence  B.  Sackett  —  and  “David 
j  [Frenkel]  and  I  kept  bumping  into  each 


other  because  we  share  a ...  base  of  clients.’ 

!  With  Atex  Media  Command  handling 
i  engineering  and  technical  support,  Barry 
Group  executives  can  spend  more  time  at 
user  sites.  “It’s  a  consultative  approach,” 
said  Sackett.  “We  insist  on  three-year 
engagements”  with 
quarterly  visits. 

Its  clients  include 
^  users  of  circulation 
and  ad  systems  from 
the  merged  compa- 
j  nies,  products  from 
which,  Sackett  said, 
j  are  in  “88%  of  all 
I  [U.S.]  newspapers 
I  with  circulations 
above  25,000.”  He 
[  emphasized  that 
1  sales  and  consulting 
I  will  continue  for  other  vendors’  customers, 
j  Now  an  Atex  Media  Command  subsidi- 
j  ary,  the  specialist  in  integrating  data,  tech¬ 
nology,  and  marketing  will  stay  in  Bethesda, 
i  Md.,  under  Sackett,  a  20-year  Gannett  Co. 
j  Inc.  veteran  and  former  Claritas  group 
I  president.  Major  metro  dailies  and  large 
I  groups  are  among  its  20-plus  media  clients. 

!  The  Barry  Group’s  new  ownership  sells 
I  systems  of  varying  vintage,  provenance, 
and  purpose:  editorial  and  advertising 
i  planning,  entry,  and  production;  circula- 
!  tion-distribution;  a  range  of  business 


applications;  and  database  marketing. 

The  latter  two  figure  closely  in  the  acqui¬ 
sition.  “We’re  a  life  extender,”  Barry  Group 
Chief  Economist  Miles  Groves  said  with 
respect  to  Atex  Media  Command’s  Collier- 
Jackson  business  systems.  Sackett  called  his  J 
group  expert  in  online  analytical  processing 
that  pulls  data  from  legacy  systems  for  deci¬ 
sion  making.  Its  Web-based  IQube  deci¬ 
sion-support  package  (financial  analysis, 
business  intelligence,  CRM  applications)  | 
will  work  with  Atex  Media  Command’s  1 1 

Marketinfo,  database  marketing  developed 
by  The  Gazette,  Cedar  Rapids,  Iowa.  That 
system’s  new  data-warehouse  platform  is 
expected  to  enhance  querying  and  analysis. 

IQube  itself  will  be  made  to  work  on  a 
wider  variety  of  database  platforms  for 
reporting,  modeling,  and  forecasting.  By 
combining  customer,  transaction,  and  mar¬ 
ket  data,  the  company  says,  its  “datacubes” 
enable  fast  analysis  of  how  any  element  of 
marketing  or  operations  affects  sales  and  j  | 
profit.  Among  its  capabilities,  Sackett  listed  j ' 

calculating  profitability  of  customers,  j 

products,  or  sales  channels;  allowing  users  j  | 
to  visualize  performance  data;  determining  I 
what  products  are  selling  best  and  where;  ' 

gauging  marketing-campaign  effectiveness; 
and  demographically  identifying  most-  and 
least-desirable  customer  segments. 

Promising  “no  silver  bullets  in  circulation 
or  advertising,”  he  said  his  systems  can 

locate  a  dozen  or  so  | 

sources  of  problems.  j  | 

In  addition  to  1 1 

drawing  on  in-house  i  j 

systems,  IQube  can  I  j 

integrate  data  from  | 

household  and  busi-  ’ 

ness  lists  and  seg¬ 
mentation  systems.  | 

New  is  IQube 
advertising  decision-  j 

support,  used  by  : 

The  San  Diego  j 

Union-Tribune. 

Next  up  will  be  single-copy-sales  manage¬ 
ment  and  draw  allocation,  for  use  with 
handheld  devices  in  the  field. 

Sackett  cited  Cox  Ohio  Publishing’s 
yearlong  effort  as  a  successful  application 
of  data,  among  other  initiatives,  in  turning  j 
ju'ound  circulation.  The  Dayton-based  unit  ] 
can  now  run  50  to  60  “micro-campaigns”  ^  I 
daily,  “doing  anything ...  to  create  a  true  |  i 
relationship”  with  customers,  he  said.  The  j  | 
Collier-Jackson  site  is  moving  to  an  enter-  j  j 
prisewide  SAP  system.  Groves  said,  with  | 

provision  that  it  retain  IQube  capabilities.  11  ,  j 


The  Barry  Group’s  Groves  (left)  and  Sackett 


24  EDITOR*!  PUBLISHER  AUG UST  1  9  ,  2  0 0  2 


www.editorandpublisher.com 
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equipment  including  STI,  Baldwin  Stobb,  Stobb  Inc.,  and  Rima/Harris  stackers. 


Iran’s  first  international  cartoon  contest,  which 
had  the  theme  “Palestinians  Are  Homeless” 
(see  art).  ...  A  weekly  humor  column  about  an 
ex-urbanite's  life  in  the  country  is  being  offered 
by  Newspaper  Enterprise  Association.  “The 
Village  Idiot”  is  by  Jim  Mullen,  author  of  It 
Takes  a  Village  Idiot:  Complicating  the  Simple 
Life  (Simon  &  Schuster).  ...  Scripps  Howard 
News  Service  is  distributing  Courtney 
Caldwell's  “In  Motion,”  which  answers  travel, 
automotive,  and  personal-finance  questions. 

...  United  Press  International  is  offering  a 
women's  column  by  Susan  Wilson  Solovic, 
a  shopping  column  by  Shihoko  Goto,  and  a 
New  York  politics  column  by  Jim  Chapin. ... 


et  cetera 


Images  from  “Beetle  Bailey,”  “Mutts,”  and 
other  King  comics  can  now  be  downloaded 
onto  Sprint  wireless  phones.  ...  Knight  Rioder. 
Tribune  Information  Services  redesigned  and 
expanded  its  KRT  Direct  site  (http://www.krt 
direct.com). ...  Writer/editor  Don  Markstein’s 
Toonopedia  site  (http://www.toonopedia.com) 
includes  information  about  syndicated  comics 
and  cartoonists,  past  and  present.  ...  The 
“Geech”  comic  by  Jerry  Bittle  of  United  turned 
20. ...  The  “Do  it  Yourself  ...  Or  Not?”  home- 
improvement  column  by  TMS'  Gene  and  Katie 
Hamilton  turned  15. ...  “Michael  Stone  on 
Relationships”  (http://www.michaelstone.net) 
turned  5.  Stone’s  column  —  syndicated  in  print 
by  At  Large  and  online  by  YellowBrix 
^  —  is  now  on  Clear  Channel's  radio- 

Of  station  sites.  ...  Humor  columnist 
Peter  McKay  of  the  Pittsburgh  Post- 
^  Gazette  and  Creator:^  has  a  new  site 

Sat  http://www.peter-mckay.com. ... 
Self-syndicated  political  cartoonist 
M.e.  Cohen  has  a  new  site  at 
Humorlnk.com. ...  Ken  Nash  is 
syndicating  a  weekly  comic  panel 
(http://www.rudemountain.com/ 
syndication). ...  Workman  published 

f®!  «VNC> 

Desperation  Entertaining!  by 
“Desperation  Dinners”  columnists  Beverly  Mills 
and  Alicia  Ross  of  United.  ...  Milton  Caniff 
Conversations  —  interviews  with  the  “Terry 
and  the  Pirates”  and  “Steve  Canyon”  creator 
conducted  between  1937  and  1986  —  was 
published  by  University  Press  of  Mississippi. 

It’s  edited  by  R.C  Harvey.  —  Dave  Astor 


m  m  m 

Globalvision  News  Network  (http://www 
.gvnews.net)  has  launched.  It  offers 
3,500-plus  stories  daily  from  more  than 
300  worldwide  sources  staffed  by  journalists 
native  to  the  regions  from  where  they  report.  ... 
Tribune  Media  Services  (TMS)  is  syndicating 
“Ask  Sadie”  by  Mamie  Winston-Macauley,  who 

Hhas  a  master’s  in  social 
work  and  hosts  the  radio 
show  “Ask  Sadie  Live.” 
Winston-Macauley’s 
clients  include  The  Sun 
of  Baltimore.  ... 
Independently  syndicated 
“Ask  Rhona”  advice 
columnist  Rhona  Raskin 
is  getting  more  sales  in 
her  native  Canada,  as  well  as  the  United  States. 
For  instance,  she  recently  won  a  replace-Ann 
Landers  contest  held  by  the  Winnipeg 
(Manitoba)  Free  Press.  Raskin  is  a  clinical 
counselor  who  hosts  the  “Rhona  at  Night”  radio 
show.  ...  An  additional  $200,000  is  being 
donated  to  the  September  1 1th  Fund  from 
proceeds  generated  by  the  book  September  11, 
2001;  A  Collection  of  Newspaper  Front  Pages 
Seiected  by  the  Poynter  Institute.  That  brings 
the  total  donation  to  $500,000.  Andrews 
McMeel  Publishing  (a  sibling  firm  to  Universal 
Press  Syndicate)  said  there  are  250,000  copies 
of  the  book  in  print.  ...  Mark  Parisi’s  “off  the 
mark”  moves  to  United  Feature  Syndicate  Sept. 
2.  The  15-year-old  comic  runs  in  120  papers, 
a  high  total  for  self-syndication.  There's  also  a 
new  book  collection:  off  the  mark  Computer 
Cartoons  Rebooted  (Plan  Nine). ...  “Your 
Taxes”  columnist  Gary  Klott  of  TMS  died 
Aug.  10  at  age  52  in  San  Luis  Obispo,  Calif. 

...  The  second  Mudpie-Tim  Rosenthal 
Invitational  Golf  Tournament  is  Sept.  16  in 
Canton,  Conn.  Last  year’s  event  raised  more 
than  $7,000  to  fight  scleroderma,  to  which 
Rosenthal,  an  American  Color  executive, 
succumbed  in  2000.  For  more  information, 
contact  Guy  Gilchrist  (guy@gilchriststudios 
.com).  ...  The  National  Cartoonists  Society’s 
North  Central  Chapter  is  holding  a  cartoon 
conference/festival  Oct.  4-5  in  Sioux  Falls,  S.D. 
Speakers  include  “Beetle  Bailey”  creator  Mort 
Walker  of  King  Features  Syndicate.  For  more 
information,  e-mail  kenalvine@aol.com  ... 
“B.C.”/“Wizard  of  Id”  creator  Johnny  Hart  of 
Creators  Syndicate  won  a  Jefferson  Award  for 
his  work  with  organizations  such  as  the 
Syracuse  (N.Y.)  Cancer  Research  Institute. 
Presenting  the  honor  was  U.S.  Sen.  Hillary 
Rodham  Clinton,  D-N.Y.  ...  Milt  Priggee  of 
At  Large  Features  Syndicate  won  first  prize  in 


Mamie  Winston- 
Macauley  of  TMS 


“Things  from  Nowhere”  (http://www.things 
fromnowhere.com),  a  comic  featuring  “pop 
culture  and  history  dissected  into  bite-size 
pieces,”  has  been  created  by  Richard  Kolkman. 
...  Mpfeatures  (http://www.mpfeatures.com), 
a  syndication  service  featuring  copy  by 
international  journalists,  launches  Sept.  1. ... 
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Highfalutin  education  threatens  to  lower  j-school  standards 

SAY  IT  AIN’T  SO,  LeE!  A  BID  BY  COLUMBIA  UNIVERSITY’S 

new  president,  Lee  C.  Bollinger,  to  academize  its  Gradu¬ 
ate  School  of  Journalism  threatens  both  it  and  other 
practical  journalism  programs.  This  is  more  than  an 
intramural  squabble  over  the  softest  leather  chair  in  the 
faculty  club.  Editors  and  publishers  need  people  who  can  determine 
an  event’s  significance  and  present  it  with  clarity  and  grace. 

And  Columbia  is  the  model  for  beleaguered  j-educators  around 
the  country  fighting  to  provide  those  professional  skills.  Bollinger 
calls  teaching  reporting  and  editing  —  something  the  j-school  has 


excelled  at  since  its  founding  in  1912  — 
“worthy”  but  “clearly  insufficient.”  Hoping 
to  make  things  more  academic,  he’s 
suspended  the  search  for  a  new  dean 
and  appointed  a  task  force  to  rethink  the 
;  school’s  mission  and  expand  its  curriculum. 
1  The  problem:  adding  courses  requires 
either  cutting  some  existing 
ones  or  extending  the  one-year 
program  whose  intensity  and 
relative  affordability  attracted 
j  students  to  Columbia  in  the 
first  place. 

Diluting  practical  offerings 
threatens  to  send  journalism 
programs  further  down  the 
slippery  slope  toward  scholarly 
arcana.  Many  j-departments  — 
i  whose  goal  of  producing  pro- 
^  fessional  writers  and  editors  has  never  fit 
comfortably  into  the  traditional  academic 
mold  —  have  already  been  closed  or 
merged  into  communications  programs. 

The  more  emphasis  on  “academics,”  the 
more  slots  for  teachers  fascinated  by  “the 
qualitative  paradigm  of  descriptive  and 
!  interpretive  epistemology”  (the  subject  of 
i  the  first  paper  listed  in  the  newspaper 
I  division  of  the  Association  for  Education 

i  in  Journalism  and  Mass  Communication’s 
meeting  this  month).  Just  as  qualitative 


paradigms  don’t  help  on  deadline,  editors 
and  publishers  don’t  need  what  President 
Bollinger  wants  to  give  them.  The  vast 
majority  of  j-grads  start  as  general- 
;  assignment  reporters.  By  definition,  they 
i  can’t  be  experts.  Instead,  they  need  to  learn 
i  how  to  keep  learning  —  to  find  specialists 
in  unfamiliar  areas  and  ask 
them  intelligent  questions. 

Recent  Page  One  topics 
underscore  this  point.  Covering 
World  Trade  Center  rebuilding 
proposals  forced  reporters  to 
master  earthquake-engineering 
basics.  The  battle  over  Ted 
Williams’  body  sent  sports- 
writers  scurrying  to  ciyonics 
and  probate  experts.  Stories 
about  the  Pennsylvania  miners’ 
rescue  included  intricacies  of  airshafls, 
snapped  drills,  and  equalizing  pressure, 
j  Bollinger  wants  the  school  to  delve 
]  more  deeply  into  substantive  issues.  Has 
I  he  perused  this  fall’s  curriculum?  Among 
30  electives:  environmental  reporting, 
covering  regional  conflicts,  the  social 
impact  of  mass  media,  and  covering 
emerging  communities. 

I  Required  courses?  How  about  “Joumal- 
i  ism,  the  Law,  and  Society,”  taught  by  two- 
I  time  Pulitzer  Prize  winner  Anthony  Lewis 


and  leading  First  Amendment  lawyer 
Floyd  Abrams,  among  others.  Or  “Critical 
Issues  in  Journalism,”  whose  faculty 
includes  Tom  Rosenstiel,  director  of  the 
Project  for  Excellence  in  Journalism,  and 
Richard  Wald,  former  NBC  News  presi¬ 
dent.  Are  tomorrow’s  newsroom  leaders 
better  off  learning  from  these  folks  —  or 
from  descriptive  and  interpretive  episte- 
mologists?  Teaching  solid  craft  skills 
doesn’t  equal  anti-intellectualism. 

Top-notch  graduate  programs  such  as 
Columbia’s  only  admit  students  with  a 
solid  undergraduate  education,  which 
by  definition  includes  research  training, 
intellectual  rigor,  and  high  ethical  stan¬ 
dards.  Joint  programs  with  other  divisions 
I  within  universities  are  excellent  ways  to 
[  prepare  journalists  for  specialty  beats. 

This  fall,  for  example,  Northwestern 
University  begins  a  joint-degree  program 
in  music  criticism.  But  training  in  other 
fields  should  supplement  —  not  substitute 
I  for  —  immersion  in  newsroom  basics.  And 
i  leading  journalism  schools  have  already 
I  shown  that  they  can  change  with  the  times. 

I  More  and  more,  they  are,  like  the 
I  University  of  Southern  California,  adding 
j  “convergence”  courses  to  help  students 
master  new  ways  of  delivering  information. 

I  Last  spring,  a  group  of  editors,  colum- 
j  nists,  correspondents,  and  educators  cele- 
j  brated  their  40th  Columbia  Journalism 
!  School  reunion.  It  sparked  memories  of 
I  earning  a  zero  grade  for  failing  to  update 
I  the  weather  ear  and  of  enduring  diatribes 
I  against  ever  neglecting  pre-interview 
I  research.  Good  lessons  no  less  important 
i  today  in  an  era,  to  cite  Bollinger,  of  global¬ 
ization  and  communications  innovation. 

Journalism  schools  can  please 
presidents  and  tenured  faculties  by  aping 
other  university  programs  —  by  rewarding 
arcane  research  instead  of  nuts-and-bolts 
practice.  If  they  do,  however,  they  have 
only  themselves  to  blame  if  editors  and 
publishers  find  them  irrelevant. 

“The  teaching  of  the  craft  is  important,” 
Bollinger  believes.  “The  question  is 
balance.” 

I  But  you  can’t  “balance”  basics.  11 

Kirtz,  associate  professor  of  journalism 
at  Northeastern  University  in  Boston, 
is  a  1962  graduate  of  the  Columbia 
School  of  Journalism. 
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Remembering  a  moment 
that  united  a  nation 


News,  humor,  arts,  political  analysis  or  social  commentary  —  it  didn’t  matter  what  their  beats  were, 
9/Jl  left  all  newspaper  reporters  and  commentators  with  something  important  to  say.  On  the  first 
anniversary  of  the  terrorist  attacks,  KRT  asked  its  leading  writers  to  reflect  on  the  tragic  events  from 

the  perspective  of  the  past  year. 


Dave  Barry  (excerpt) 

On  a  humid  July  day  in  Pennsylvcinia,  hundreds  of 
tourists,  as  millions  have  before  them,  are  drifting 
among  the  simple  gravestones... of  the  national 
cemetery  at  Gettysburg... This  is  where... soldiers 
from  Minnesota,  soldiers  from  Kentucky,  soldiers 
who  had  never  heard  of  Gettysburg  before  they 
came  here  to  die... will  he  forever. 

This  is  hallowed  groimd. 

On  this  same  July  day,  a  few  hours’  drive  to  the 
west,  near  the  small  Pennsylvania  town  of 
Shanksville,  Wally  Miller,  coroner  of  Somerset 
County,  Pennsylvania,  weilks  slowly  through  the 
tall  grass  covering  a  qviiet  field,  to  a  place  near 
the  edge,  just  before  some  woods... This  is  the 
place  where,  on  September  11, 2001,  United 
Airhnes  Flight  93,  scene  of  a  desperate  ciirborne 
battle  pitting  passengers  and  crew  against 
terrorist  hijackers,  came  hurthng  out  of  the 
sky... Nobody  on  Fhght  93  was  heading  for 
Somerset  County  that  day... But  this  is  where  they 
are.  And  this  is  where  they  will  stay... 

This  is  also  haullowed  ground. 


Leonard  Pitts  Jr.  (excerpt) 

And  so,  September  comes  aroimd  agcun...One 
year.  And  predictably,  we  keepers  of  commimal 
memory,  we  photographers  and  composers, 
artists  and  journalists,  attempt  now  to  summon 
back  that  day,  to  offer  such  context  as  we  can, 
such  meaning  as  we  are  cible...!  only  know  that 
Sept.  11, 2001,  is  the  day  the  good  old  days 
ended.  And,  peiradoxically,  the  day  that  made 
us  Americans  again.  I’m  not  talking  about 
patriotism.  Rather,  I  refer  to  the  fact  that  we  are  a 
people  who  wear  national  identity  lightly,  when 
we  wear  it  at  all... 

But,  as  we  were  brutally  reminded,  identity  is  not 
only  a  matter  of  how  you  perceive  yourself.  It’s 
also  a  matter  of  how  you’re  perceived  by  others... 
You  may  love  that  identity  or  hate  it,  may  embrace 
that  identity  or  be  profoxmdly  eunbivalent  toward 
it.  But,  as  the  events  of  the  day  made  painfully 
appcirent,  the  one  thing  you  cannot  do  is  pretend 
it  doesn’t  matter,  has  no  bearing  on  your  life... 

We’ve  learned  that  we  can  no  longer  escape  who 
we  are.  The  truth  is,  we  never  could. 


Both  columns  are  available  now,  but  embargoed  until  9/8/02.  They  are  also  available  as  part 
of  a  special  KRT  9/11  text,  photos  and  graphics  package  as  well  as  a  12-page  paginated  supplement  and 
an  8-page  NIE  tab  and  teacher’s  guide.  View  the  special  KRT  9/11  coverage  at  www.krtdirect.com. 

Contact  your  Tribune  Media  Services  representative  at  800-24S-6S36.  Outside  the  United  States 
call  213-237-7987.  Take  delivery  of  Barry  and  Pitts  at  www.tmsfeatures.com. 
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Argentina 
Australia 
Bolivia 
Brazil 
Canada 

Cayman  Islands 
Costa  Rica 
Cyprus 
Finland 
France 
Guatemala 
Holland 
Indonesia 
Israel 
Korea 
Malaysia 
Mexico 
New  Zealand 
Nigeria 
Norway 
Phillipines 
Poland 
Russia 
Sweden 
Trinidad 

United  States  ■  33  states 

26  countries  and  counting. 

The  DGM  430  is  known  the  world  over  for 
getting  the  job  done.  Rated  at  speeds  up 
to  35,000  iph,  the  430  is  available  in 
21.5”,  22”  and  22.75”  cutoffs. 


Stand  alone  mono,  or  stacked  four  high,  _ Dauphin  Graphic  Machines,  Inc. 

the  DGM  430  keeps  the  news  coming.  vvww.dauphingraphic.com 
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